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- You Roc! Congratulations to all the finalists and winners of this
year’s AMA | Rochester Pinnacle Awards. Whether you win or
not, we're excited to recognize and celebrate the success of so
many falented marketers in Rochester and beyond. - '

Event Sponsors
About the Emcee

About Comedy af the Carlson

o O ~ W

The Finalists
39 AMA | Rochester Board of Directors

Special thanks to our colleagues at the Columbus chapter of the AMA for
taking many hours out of their busy schedules to review Rochester’s entries.
We collaborate with partner chapters to ensure unbiased scoring and
dedication to marketing excellence and results.

Let's Get Social

egmarochester
fresullsroc



Pinnacle Sponsors

RI'T 'Bisiness

Presenting Sponsor

We elevate students to make immediate and enduring contributions to
organizations and the world through career-oriented experiences and our
teaching and research, which integrate business, technology and design
thinking. Find out more tfoday at saunders.rit.edu.

ImagelNowr

Print Sponsor

ImageNow is a print company that began by manufacturing business forms and
checks. Now, 50 years later, ImageNow’s print facility offers a full range of products
and services with you and your brand in mind. Visit imagenowbymahar.com.

MNI
targeted
media

Happy Hour Sponsor

Raise a glass to our friends at MNI for sponsoring tonight’s happy hour. Without
sponsors, events like the Pinnacle Awards can’t happen. Visit mni.com.

Trophies Provided By

‘ leey Visit cooleybrand.com.



Norma Holland

Norma Holland is director of public relations and engagement for the Office

of Equity and Inclusion at the University of Rochester’s School of Medicine and
Dentistry. She comes to the role after 23 years as anchor and reporter at the
local ABC offiliate, 13WHAM. Some of Holland's fop priorities in her new role

at the School of Medicine and Dentistry include communicating the Medicall
Center’s Equity and Anti-Racism Action Plan, which was unveiled last year. Hol-
land earned a bachelor’s degree from SUNY Geneseo. She currently serves on
the boards of the Alzheimer’s Association, Bivona Child Advocacy Center, and
Causewave Community Partners. She lives in Irondequoit with her husband,
two daughters and a dog, named Bear.



After getting started in Chicago, the Stromberg-Carlson company was
purchased in 1904 by Home Telephone Company and operations were moved
to Rochester, New York. During this time period, the Shure Brothers began
manufacturing microphones for Stromberg-Carlson.

The initial fatboy microphone models for Stromberg-Carlson were the MC-31
and the MC-32. These were both manufactured by Shure and modeled after
their model 55A and 55B. The MC-31 was geared towards singers while the
MC-32 was geared more for the studio, broadcasters and engineers.

After these two beasts were released the Stromberg-Carlson MC-41 was
released. The MC-41 was smaller and lost that Fatboy look, but retained the
same overall style. This is the microphone style that Elvis sang with and is
known as the Elvis Microphone.



FINALISTS

Annual Report, Specialty Print
Canandaigua National Bank Annual Report (Flynn)

@ Canandaigua National Corporation

Upgrading our relationships.

TATEMENTS

Technology is at its best
when it benefits people.

What does technology have to do with relationships? Today, plenty.

of everything we do and has proven efective inany inancal clima.

int

“In 2019, we set the stage and commenced
execution of a multiyear plan to significantly
upgrade our technical and process infastructure ...
to provide the ltimate customer experience.”

— Frank H.Hamin, I, President and CEO

Annual Report, Specialty Print
Manning & Napier Impact Print Piece

ductor
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Annual Report, Specialty Print
Villa of Hope Program Brochure

FINALISTS

MONROE COUNTY
OFFICE OF PROBATION
—~ COMMUNITY
CORRECTIONS

Empowering the next
generation of our
community and
workforce

<D
h
VILLAofHOPE

A VILLAof HOPE
VILLA o HOPE HOPE PLACE

Monroe Count,
Department of Human Services
Preventive Unit

585-325-3599

5658651550 | WWWVILLAOFHOPE.ORG S85.863-1350 | WWWVILLAOFHOPE.ORG 877-584-HOPE (673) WWWVILLAOFHOPE ORG

Apart of the Children's
Health Homes Network,
serving Monroe,
Wayne, Ontario,
Orleans and
Genesee
Counties

"
VILLAG HOPE

Empowering and inspiring

youth and families

565.328.0740.549. WWWVILLAOFHOPE ORG

Apart of the
Health Homes
Network

A team of support — for you.

565-8651550 | WWWVILLAOFHOPE.ORG

B2B Integrated Marketing

Building Brilliant Futures: MiSight 1 Day US Commercial Launch (McDougall Communications)
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FINALISTS

B2B Integrated Marketing
Carestream NDT HPX-DR Non-Glass Product Launch

Success Factor: Marketing Toolkit

HPX-DR Non-Glass Digital Detector Launch

v %
N - /

The Marketing Toolkit: A

&
NEW NON-GLASS DR!

©2021 Carestream NDT - Unrestricted P —)

B2B Integrated Marketing

First American Equipment Finance Fresh Perspectives Campaign

FOOD & v
BEVERAGE P A BETTER EXPERIENCE

e IO MESI O g Why First A i 2 We're focused on buiding strong, lasting
ROUNDTABLE y 3 Y ISt AMerICan? [ ot Totpacos s o

promise we make 0 you, each and every
day. Through our people, technology,

FRESH
PERSPECTIVES
FOR 2021 R

start to finish, for years to come.

Future Considerations FA | Experience When making purchases in your personal
Ve, you have instant access (o ransaction
 Many companies are implementing new details and order history. The same should

ERP systems and production machinery
to prepare for expanding capabilies and
customer mix.

you taking i it when planning fo

< Investing n alernate packaging s
imperative o keop up with the evolving
marke,

— COVID-19 Resources.
— Cash Reimbursement

— Diversifying Funding Sources
~» Food & Beverage Automation

you need in one place:

 As robots become increasingly popular ¢ E:Sign Contracts

CHALLENGES & ‘some food and beverage faciites can ¢ Securely Submit Information

SoLUTIONS.
operate wih up to 25% fower employees. © Create Custom Fields
— ABetter Experience . ” o
ifneeded. v 5 & Payment nformation
< Automated temperature-taking v 4 Status

soLumoN technologies lminate the risk of + Download Reports
assigning an employee o s task and © ot 8 Upsae st Detals
also help to have a perfect record of who * & Updte Assel Detal
isin the plant a any given tim. + Make End o Lease Selectons
 Automation can enhance throughput and
qualty as well s lower product cost and
improve the qually ofthe output

ey
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B2B Integrated Marketing
RD UVC Nurture Campaign (Mason Digital)

APIC Virtual UVC
Resource Center

Information to help you plan, address,
and execute the best IP strategies

B2C Integrated Marketing
Contact Lenses & COVID-19 (McDougall Communications)

Contact Lenses & COVID-19
Turning the Tide Ag

o
=
3
g
€
o
(5}
T
g
)
=
=
@
o
@
b}
e
=
7}
v

80%

In Only 30 Days
Conversation

5,368 5.8
uw Stories O Billion
Published Im i Reduction

am [ i o €2y

55
Countries | | Sales
* Reached Recovery

FINALISTS

AHE Virtual UVC
Resource Center

Information to help you address
environmental decontamination and
ensure community health

Contactlens
Wear ang
Coronqyvirus

Away from
YourFace

11




FINALISTS

B2C Integrated Marketing
Karma Water Product Launch (Mason Digital)

-.\ ’

"#BELIEVE IN .

B2C Integrated Marketing

New Wave New York (Brandmint)

Keep y hts on AND save.
& Dont stress about your onergy costs.

KEEP IT IN THE. POCKEI

SAVE WITH

+ NEW WAVE
NEWWAVEENERGY.COM — KR Energy Corporation

12



B2C Integrated Marketing

St. Johns Online Dementia Resource Center (The Verdi Group)

- Efmentia
, SOUTC
SrJohnis | certer

St. John’s Online Dementia Resource Center Site
(Launched December 2020)

SUPPORTING TACTICS

FINALISTS

SUPPORTING TACTICS

Social Media

Rack Cards

Banner Stand Flyer

.\ Google fds Website Google Ads

Direct Mail Postcard

Banner Ad to Drive Traffic from
st. John's main website

PR Efforts: Media Interviews

MARKETING AUTOMATION (SHARPSPRING) INTEGRATIONS

B2C Integrated Marketing
Quest Direct (Flynn)

¥ Ll o

ct” QuestCOVID19.com

CONVENIENT
COVID-18 TESTING

At-Homa & Drive-Thru
Options Avadable

Q QuestDirect”

ORDER NOW

CONVENIENT
COVID-19
TESTING

At-Home & Drive-Thru
Options Available

ORDER NOW

QuestDirect”

CONVENIENT
COVID-19 TESTING

At-Home & Drive-Thru
Options Available

13




FINALISTS

Best in Branding
EPI Rebranding

Some extraordinary
title goes here.

Best in Branding
PERKY Brand Update

New Brand

Employee Update

2021

14

What is Camp EAGR?
One or two lines.




Best in Branding
Cerion Nanomaterials Brand Evolution

We get it.

Developing in-house advanced expertise in nanomaterials A chi
LS is expensive and time intensive. That shouldn't stop you

from utilizing them to improve your products.

&

Manufacture

CETTON et

Best in Branding
Adaptec Rebrand

CGHOF‘\
R

ADAPTEC
SOLUTIONS

Brand Manual
v 1.0

15



FINALISTS

Best in Branding
New PayQuicker Brand (29 Design Studio)

Secondary Usage

PAY2UICKER
PAY2UICKER
PAY2UICKER

A
PAY2UICKER

x P2 PAY2UICKER

P2 P2

P2 P2 P2

BRAND GUIDELINES

Collateral
Villa of Hope - Champion of Hope

We invite you to partner with us THE CHAMPION
to change the very foundations oHOPE

of our community. IETY

&

We willadvance|

long health outcames

et et o the
553 By koo 5.

+HOPE

Coniing i g s .

“Work Based Learning Villzf Hope School
e o P
e o S

)

e
i e 408 o

S
pe

S

P - &
e VILLAGfHOPE

16



NALISTS

Collateral
First American Equipment Finance Fresh Perspectives Campaign

DIVERSIFYING FOOD & BEVERAGE
FUNDING AUTOMATION

funding sources

SOURCES e s
risk and uncertainty y of or beverage companies. What goals could you

during volatile
times. Adding
First American's

FRESH ,
PERSPECTIVES

FOR 2021

equipment finance Common Projects.
options to your
portfolio will increase ¢ Processing Lines
the stability of your
+ COVID-19 Resources. business.
(L= Commonly Financed iy e
C z + Warehouse Automation Systems:

 Capial Improvement Projects

— Food & Beverage Automation 0 your current fiancial relat

= i © SoftCost, Instatation &
A Better Experience PRESERVE CASH Consiruction Fees Why Automate?
Maintai quiity

d e

First Americar 8 Beverage team s her  Capial Equipment Purchases

ofthe o s 1o share valuable ins + Gaphalized Softvare
Expenses

 Deferred Maintenance
Expendiures.

+ Reduce waste by elminating the need of discarding produ

FIRSTAMERICAN

JyTe———— B sy unonscounn

LEARN MORE

Collateral
Panasonic lloT eBook (The Verdi Group)

Panasonic Logiscend Pick Application:
A Pick-to-Tag wireless Pick solution

WHEN IT COMES TO INDUSTRIAL loT
MATERIAL FLOW MANAGEMENT,

Panasonic invented the wheel oudon'tf

Definition: Picking

Picking is the act of gathering materials on the manufacturing
floor or in a warehouse, with pickers performing an action like
assembling kits to grouping parts, re-working, preparing for
fulfillment, or shipping. Picking can be set up as a supermarket
or as a lineside activity.

PN
_ng{;cend

17



FINALISTS

Digital Marketing & Social Media
Karma Water (Mason Digital)

2 A ¥ ¥y
¥ #BELIEVE IN .

Digital Marketing & Social Media

Rubino’s Italian Foods Italian Cookie Rainbow Layer Beer Collaboration

18




Packaging, Direct Mail
Carestream NDT “One Tool is all You Need” Direct Mail (The Verdi Group)

IS ALL IT TAKES

Packaging, Direct Mail
Dick’s Sporting Goods Top Flite Packaging (Flynn)

7

P
y ' TOP FLITE

TOP FLITE

TOP FLITE

2 = W

TOP FLITE 0P FLITE

ER MWMER

8
by DisTANCE AT HRORTROL
L W

~7

]

34103 @01
| ‘ o T
NS
TP FLITE

19



FINALISTS

Packaging, Direct Mail
First American Equipment Finance Bright Spot Packaging

PACKAGING

First American Equipment Finance

CREATING A BRIGHT SPOT

AMIDST THE COVID-19
PANDEMIC

CACKAGING SUBMISSION AND EXAMPLES

PACKAGING/GIFT CUSTOMIZATION AND
THANK YOU CARDS

Packaging, Direct Mail
Piper Mountain Holiday Packaging (29 Design Studio)

20




FINALISTS

Internal Communications

eHealth Technologies Caring Together

CARING
TOGETHER

CARING
TOGETHER

Internal Communications

First American Equipment Finance Sales Kickoff

Emsrauencan |

StillClimbing

2021 Direct Sales Kickoff
Meeting Agenda

21



FINALISTS

Most Improved Tactic

Ardent Learning Prospecting Email Campaign

Andent

Andent

VIRTUAL INSTRUCTOR
LED TRAINING (VILT)

Most Improved Tactic

First American Equipment Finance New Year, New Approach

22



FINALISTS

Most Improved Tactic
East Pointe Apartments Campaign (Brandmint)

2019 2020 2020

Agarimants
]

BN (350 sl o T ks i ASSATitg 641e¢ o DI MADRTHI FRETY
W R 1 68 Basranm ans very Mmised s 46 thivs Bt sealatis

YES, e ine 51 plfering DNE MONTH FREE|

You d 2 this!

EAST POINTE APARTMENTS FALTPOMIEAMATULNT EN
LIMITED SPACES AVAILABLE!
Lawn Mors o

LIMITED SPACES AVAILABLE
o1

Paid Search & Paid Social Media
GRE Paid Social Media Campaign (ITX Corp.)

an 1, 2020 - Jan 1

Become More Profitable Quicker | The Future is in Rochester, NY | Shorter Profitability Timeline
106 om/bus! franking:

ss can make profits of $1 million more per year in Rochester. Compared to Boston, DC, or the Bay Area
Highly educated werkforce, Close to major markets

Top Tier Talent & More Profits | Get Real in Rochester, NY | Save on Commercial Real Estate
www.rochesterbiz. com/rankings

Companies with 50+ employees can
commercial real estate vs. national &

ake profits of $1 mil /year more than in other tech hubs. 49% more affordable
rage. Highly skilled workforce.

Use Our Relocation Calculator | See How Much You Could Save | Learn More About Rochester, NY
www.rochesterbiz.com/rankings

Looking for affordable housing, short commutes, beautiful parks, lakes, and so much more? Try our cost of living
calculator to see how your current city stacks up to Rochester, NY,

23



FINALISTS

Paid Search & Paid Social Media
The Summit FCU Paid Search (Mason Digital)

Join Taday | The Summit FCU | Open A Credit Union Account
WWW.summitfou.ong

Part Of The Summit Federal Credit Union.

The Surnmit FCU | Your Local Credit Union | Join Today
wiww. summitfeu.org

Today

Www. summitfou.ong

Today

It Takes Just A Few Minutes To Open An Account With Us Online. Join Today To Become

Everything We Do |5 To Serve You Better, Such As Offering The Best Rates You Can Find.
Open An Account Online In Just A Few Minutes: Join The Summit Federal Credit Union
Open Credit Union Account | The Summit FCU | Join The Summit FCU Today

Everything We Do Iz To Serve You Better, Such As Offering The Best Rates You Can Find.
Open An Account Online Or At Your Local Braneh. Jain The Summit Federal Credit Union

Paid Search & Paid Social Media
New Wave Energy Paid Social (Brandmint)

New Wave Energy
O New Wavo Energy - d
ponnared - @
4 I'51ima to ok at your utifty bik..
In & minutes, choose your ratas & maks a hassle free switch I you've never shopped your rates, it only
today! The only thing that changes is the amount you pay | 13405 5 minutes to find your Sar Mare

Iit1ps: f/newwareenergy conysa

SAV
ON YOUR

ENERGY BILL?

MEWWAVEENERGY,COM/SAVE

o New Wave Energy -
pimlebberi

. Dereguistion alows you ta decide whare
your energy comes from,

| Market competition means you can shco
for the best price.
M newRaesnargy compa-Erroimant

CoM

SAVEWITHAEWWNE @ fehie NEWWAVEENERGY.COM
Josh Allen sald what about his bilis? Ohio Residents | T |
o0 Oceb Your 819, Rescy To Seve?
w13 16 Commants 33 Shares
O3 8 Commants 9 Shares
) Like () Comment @ Share
o Like (] Comment £ Shate

[(uer oFFen |
TView Our Beet e Obterst

O%0 23 Comments: 3 Shares

Y tke ) Comment
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FINALISTS

Paid Search & Paid Social Media
Site Hub 3X Free Promo Paid Social

O Resus Rieach Impression ot por Result
51 17428 35401 8592
' .
o 1 2
& Onlacebock Lesd
1 ] Bar 88
ke
o
& Gt o
o 4 3
*
743 0 531
ko ’
540 ooz saar
k
3 454 583 40
ko L
o 2% n
*
o 3 53
&
o 4 48
*
[ Resuhts from 17 ads @ are Len) 20,720 48181 5508

Product Launch
Building Brilliant Futures: MiSight 1 Day US Commercial Launch (McDougall Communications)

Look Into the
Future with

CooperVision \
Wednanday, deggert 18, 2020 >
Pipom = 1230 pan €T ’

LOCATION L}
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FINALISTS

Product Launch

Carestream DRX-Compass Product Launch (The Verdi Group)

= X

INTRODUCING DRX- I , FROM CARESTREAM.
READY TO GO, WITH CHOICES!

Product Launch
CaterTrax New Product Launch Supports Clients Through the Pandemic

Continued Service
During A Crisis

CaterTrax has developed the
following solutions available
for rapid deployment that
enable our clients to preserve
revenue and support their
customers during these
challenging times.

@ Grocery

@ Meal Replacement
© Limited Catering
@ Café Services

Grocery

Meal Replacement

Limited Catering

Opertors

SmallQuanyofTradional

Café Services

Operstors with Stalit Foodsavice

Target udience o e
Meals o Repace =0 s 2 Locatons (Cafes, Coffe Shop, e rs,
fes e bt e Oferngumted Menu 0060 i) Trat Ofe Food andforBeverage.
Men
ontent. Nolmpactto it Worklow, New Module
Ve be Hidgen r Vil Hidden or Visble BT A SN e D
Business Rules Tinin)- ew (order o Timig) -
Methods Methods Methods Methods
Marketing & Promation
Contactess
Elecronicaly and Eectroricalyand Gecroricalyand
Avaiabity bty Avaiabity Avaiabity
cont
Forghen Through /3172020 Forghen Through 7/31/2020

Timelne

26




NALISTS

Resiliency Award
Your Eyes and COVID-19 (McDougall Communications)

Contact Lensesl

ContactlLens
Wear and
Coronavirus

@ core

Science-Centered Content

Multi-Platform

In Only 30 Days

7 5,368 5.8 80%
Countries stories @ Bilion Conversation | | Sales
/ Reached Published Impressions Reduction Recovery

Resiliency Award
Coast Professional COVID-19 Contact Tracing

T

J—t

CALL CENTER / " 4
CONTACT TRACING

-

FOCIN T FCHA ACTA SN A&

can work withyou o estabih a comprehensive program.

specificatons.For example,

Our contact tracing and overflow call center soluions provde.

Contact Tracg Experence

_— - B <o

sate gidelines)

Company Informaion

the contract process for you. o o155 o7e-
D8 Vil Rating

For more infrmation, please cal ur regiansl account excutives,

Corky Mobl PatBerning
fidpyo Reyora ot ctve
s sz

Contact s
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FINALISTS

Resiliency Award

First American Equipment Finance Connecting C-Levels Throughout the COVID-19 Pandemic

First American Equipment Finance

CONNECTING C-LEVELS

THROUGHOUT THE
COVID-19 PANDEMIC

2021 RESILIENCY AWARD - SUPPORTING
MATERIALS AND ELEMENTS

FIRSTAMERICAN %’

7Y NATIONAL COMPANY

Resiliency Award

2020

HOSPITAL AND
HEALTH SYSTEMS
VIRTUAL
ROUNDTABLE
REPORT

SUMMARY OF KEY TAKEAWAYS

The Bonadio Group Small Business Loan Forgiveness

COVID-19 Resources

Helping you when you need it most

28

CHALLENGE During a surge, both
hospitals and docors offces siruggle to
accommodate the needs of non-COVID

CHALLENGE Relif funds made avalable

1o hospitals came ot o quicky that tis

hard to fully understand them or what the:
months.

patients,
Shutdown of some facilties.

soLuTIoN teleheaith

SOLUTION Some hospitals are choosing

were adopted 5o that even if patients were

Actor other rants in a separate account

ot
office, reatment was available ffom the
comfortof their own home.

‘CHALLENGE Wnen there was an influx
of COVID patients, hospials were incing
L diffcult o find enough beds and provide

statements, allowing them to closely rack
funds and prepare to handle repercussions
that may emerge in the future.

CHALLENGE Tho broad, one-size-
fitsall reacton to the pandernic was an

'SOLUTION A decrease n surgical

SOLUTION There s a nead forthe AHA

 used forincoming COVID patints.
Hospials are changing the setup of hospital
floors o accommodale for pandemics,

1o the legislaure intorms of how Midwest
hospitals should react o COVID and ofher
pandermics in the future, and how far they

expansion projects to safely provide more
beds and space.

Expert Paycheck Protection Program (PPP)

Assistance.

[ Contact Us




FINALISTS

Resiliency Award
Adaptec Solutions COVID-19 Initiative

Small Budget Campaign
Commit2Geneva (29 Design Studio)

GURBSIDE
PICKUP AVAIL!

SCBMMITZELNETA

29



FINALISTS

Small Budget Campaign

Adent Learning eBook

FOR VIRTUAL
INSTRUCTOR-LED
™

EUEL

—

up: |

vom
REACH EVER
STYLE W

"VOUR eLEARNING -

ARG
ENGAGLY

MOTERN
LEARNERS:

. CUBTOM LEARKIND SOLUTIONS

FROLITATORS

Small Budget Campaign

First American Equipment Finance Fresh Perspectives Campaign

FRESH
PERSPECTIVES
FOR 2021

CASH REIMBURSEMENT

Many companies have found it helpful to have cash on hand
in case of emergencies. A reimbursement can provide you
with cash to keep your operation options open.

Ly '- COVID-19
: j RESOURCES &
TAKEAWAYS

ating the current en

AVOID COVENANTS AND FEES
First American do ot
nave fees. Enjoy easy to execute financing and
o restictions on use of funds.

IMPROVE LIQUIDITY
llenges but also ves to d o a o

opportunites fo buid upon in the year ahea. react quickly and invest in your employees

or emergency purchases.

» COVID-19 Resources

— Diversifying Funding Sources
+ Food & Beverage Automation
— A Better Experience

AMESSAGE FROM BILL

30

CHALLENGE

CHALLENGE

FIRSTAMERICAN E’

i
for Video Meetings

VIEW ALL RESOURCES

INCLUDE MOST ASSET TVPES.

TAKE ADVANTAGE OF LOW RATES

reimbursed 100% and repaid over 12.60

benefis o using fxed
rate financing athistorically low rates vs
liquidating reserve funds n a down market

Commonly Reimbursed




FINA

Small Budget Campaign
RMSC Limited Edition T-Shirt Fundraiser (Initial Here Creative Services)

Small Budget Campaign
ProTech Fusion Ad (Makeway)

"o

SURFACES. Fusionence

31



NALISTS

Small Business Campaign
Restoring Contact Lens Confidence (McDougall Communications)

Contact Lensés
Turning the Tide Ag s

ContactlLens
Wearand
Coronavirus

Science-Centered Content

Multi-Platform

‘In Only 30 Days
@ 55 5,368 5.8 80% 61%

Countries Stories Billion Conversation | Sales
. Reached Published Impressions R is Recovery

1T et €L s L e

Small Business Campaign
Temp Staffing Awareness Campaign (Brandmint)

e Career Start wer
Sponsared | &

e Career Start

Looking for general tabor, manufacturing, or We have an open position for an Automation ! IMMEDIATE GENERAL LABOR POSITIONS
administrative jobs in Rochester or Buffale? Technician. AVAILABLE |

We've got you covered. See More See More ~.See More

ol

CAREERSTARTNY.COM o CAREERSTARTNY.COM CAREERSTARTNY.COM

Open [ LEARN MORE J Hiring Automation LEARN MORF J IMMEDIATE GENERAL LABOR | L EARN MORE
It's Easy to Get Started with Caree... Technicians! S POSITIONS AVAILABLE o .

32



Special Event, Tradeshow & Influencer Marketing
First American Equipment Finance Out with the In-Person, in with the Influencer

EXECUTIVE INSIGHTS

RESILIENCY + RECOVERY

FINANCIAL RECOVERY AND
FORECASTING POST-COVID-19

C-level Perspectives on What's Ahead

L B ,-...,.-Mmlr

FINALISTS

e
First American Equipment Finance T

INFLUENCER MARKETING:

OUT WITH THE IN-PERSON,
IN WITH THE INFLUENCER

Leveraging OId Relationships in New Ways:
Influencer Marketing Supporting Material - Channels and
Distribution

TAMERICAN H

BC/CITY HATIONAL COMPANY

Special Event, Tradeshow & Influencer Marketing

AlfrescoFLX (29 Design Studio)

=¥ ftesco

~fix—

2020 VIRTUAL SUMMIT

COMPELLIN!
spr
CONVERSATIONS WI'
Sponsored inpart by Wegr
CONVENIENT [REMOTE] NETWORKING
pLUS
IE COVETED ALFRESCOI
beverage nd story, shipped sscursly to

$60 PER PERSON

Incldes

AfescoPLX b
pto$75.

piieh
—
e

MADE POSSIBLE WITH

RS @ INB .

Conselkeinn
el

ALFRESCOFLX.COM

The future looks
delicious!

Virtual Event » Momday, Aagust 10, 3020

AlfrescoFLX is

£

B
020

O 4 »
‘ A
ROUNDTAE
REPOR

33



FINALISTS

Special Event, Tradeshow & Influencer Marketing
Manning & Napier COVID Webinar

AN

222

Days Later

UNDERSTANDING COVID
AND ITS CONTROVERSIES

Special Event, Tradeshow & Influencer Marketing
eHealth Technologies AHIMA Trade Show

G “Health G sHealth
i _—‘. ] 2 ‘

Is your internal process slowing access to
patient medical records?

Top HIM professionals know it's not enough to
just keep up with industry standards in this
face-paced, competitive world.
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Special Event, Tradeshow & Influencer Marketing
United Way of Greater Rochester 21 Day Racial Equity Challenge

FINALISTS

Video (online, broadcast)
Bud Light Beauties (Brandminf)

BRAND EXTENSION

@randmint
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FINALISTS

Video (online, broadcast)

First American Equipment Finance Ringing in the New Year from Near and Far

Video (online, broadcast)
Living Data (Flynn)
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FINA

Video (online, broadcast)
Lights Out (Brandmint)

NEW WAVE

poration

newwaveenergy.com

Video (online, broadcast)
Keep it in the Pocket (Brandmint)

Energ poration

ﬁ LN :
’ __ Ty ‘7 " NEW WAVE
f NE.::‘ wnﬁ.ﬁ. —— i A newwaveenergy.com
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FINALISTS

Website
Villa of Hope

e |

¢ OVILLAGHOPE 4.
v

Website

First American Equipment Finance 17 to 1

COR Y ~s o@G=sl

WOUSTRIES  SERWICES  RESOURCES

Project Financing for
Innovative Organizations
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Website

eHealth Technologies

eHealth b fos: 1o anabing
careghiers 1o focus on what matters most - patients.

igete foema

Website
United Way of Greater Rochester

A UNITED COMMUNITY: 2020 Y BT RO
IMPACT REPORT

yoar

Poedgrect e 4l this possibie. Thank youl

FINALISTS
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FINALISTS

Website
BVR Construction (Vertical Insite Website & Marketing Solutions)

@evr

an engineer based
construction contractor

Website
Elite Alliance (ITX Corp.)

MUTIR  INCMNGE MRS EETMALY (4SSO

Our Story

Tty s g, e v o e s s i, S
T re——
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AMA | Rochester Board of Direc’ror;‘ég

Beth VanVliet « President
Lesley Ruple « Secretary

Peter Barilla « Treasurer Special Thanks to

Sam Tuzzeo « VP Programming Brian Rapp and Tamara

Russ McDonald « VP Collegiate Relations VanNostrand for all of their

Mike DiGiacomo « VP Communications support as key volunteers

throughout the year — we

Rose Cooper « VP Research couldn’t do it without youl!

Tracy Gay « VP Awards
Desiree Chackal « VP Membership

‘Thank You For Attending the 2021 Pinnacle Awards -

Want to get Involved?

- Visit us at ama-rochester.org and let us know how we can plug you-in.

Program design by David Wilson and updated by IDU Creative Services.
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Rochester’'s
Premier
comedy

Club!

Featuring today’s
A-list comedians!

* Corporate events,
holiday parties
& fundraisers

* Two spacious
showrooms

 State of the art
sound and
video system

* Over 2,000
parking spaces

00O Momm 000 00000 00
n C?CQ 0 00000MID 000000
:aliSOn Moomooo ooo

www.carlsoncomedy.com




AMERICAN MARKETING
ASSOCIATION

The Essential Community for Marketers

No matter your degree of experience, the American Marketing Association is dedicated to empowering your
passion, drive and thirst for knowledge—expanding both what you know and who you know.

By becoming an AMA member, you will boost your own marketing knowledge while connecting with a
community of highly engaged, decision-making marketers.

e Membership Benefits

CERTIFICATION DISCOUNTS TO PROVE DOWNLOADABLE TOOLS

YOUR KNOWLEDGE AND RESOURCES

— —

Become a Professional Certified Marketer® and Access over 100 ready-to-use, downloadable tools
show you’re serious about your career. Members and templates in the AMA Marketer's Toolkit so you
save up to $200 off exam fees. can make quicker, smarter business decisions.
IN-PERSON NETWORKING EXCLUSIVE CONTENT AND RESEARCH FROM
AND LOCAL EVENTS TOP THOUGHT LEADERS

— —

Connect with other marketers, build your network Stay on top of industry insights with a subscription
and get leadership perspectives. Your local AMA to award-winning Marketing News magazine and
chapter is a community where you can gain insight digital access to all AMA journals. Plus, you get
from peers and find volunteer opportunities. exclusive webcasts, articles, e-books and more.
BEST RATES FOR CONFERENCES DISCOUNTS ON PROMOTIONAL

AND TRAINING EVENTS PRODUCTS

— —

Save 20% or more on all national AMA training events. Get free shipping, great pricing and design help on
Connect with peers who understand your challenges promotional products purchased through The AMA
and leave ready to make an impact back at work. Shop powered by Consolidus

© Ready to Become an AMA Member?
visit AMA-ROCHESTER.ORG to get started.




One Year MBA Saunders College of
Scholarships and GMAT B USI n ess
Waivers Available

Excellence in delivering leadership
YOUR CAREER at the intersection of
POTENTIAL business + technology
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