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Welcome
You Roc! Congratulations to all the finalists and winners of this 
year’s AMA | Rochester Pinnacle Awards. Whether you win or 
not, we’re excited to recognize and celebrate the success of so 
many talented marketers in Rochester and beyond.

Let's Get Social 

@amarochester 
#resultsroc

Event Sponsors

About the Emcee 

About Comedy at the Carlson

The Finalists 

AMA | Rochester Board of Directors

3
4 
5
6

39

Special thanks to our colleagues at the Columbus chapter of the AMA for  
taking many hours out of their busy schedules to review Rochester’s entries. 
We collaborate with partner chapters to ensure unbiased scoring and  
dedication to marketing excellence and results.
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Thank you

Presenting Sponsor
We elevate students to make immediate and enduring contributions to  
organizations and the world through career-oriented experiences and our 
teaching and research, which integrate business, technology and design  
thinking. Find out more today at saunders.rit.edu.

Print Sponsor
ImageNow is a print company that began by manufacturing business forms and 
checks. Now, 50 years later, ImageNow’s print facility offers a full range of products 
and services with you and your brand in mind. Visit imagenowbymahar.com.

Happy Hour Sponsor
Raise a glass to our friends at MNI for sponsoring tonight’s happy hour. Without  
sponsors, events like the Pinnacle Awards can’t happen. Visit mni.com.

Trophies Provided By

Pinnacle Sponsors

|  Visit cooleybrand.com.
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The EMCEE

Norma Holland is director of public relations and engagement for the Office 
of Equity and Inclusion at the University of Rochester’s School of Medicine and 
Dentistry. She comes to the role after 23 years as anchor and reporter at the 
local ABC affiliate, 13WHAM. Some of Holland’s top priorities in her new role 
at the School of Medicine and Dentistry include communicating the Medical 
Center’s Equity and Anti-Racism Action Plan, which was unveiled last year. Hol-
land earned a bachelor’s degree from SUNY Geneseo. She currently serves on 
the boards of the Alzheimer’s Association, Bivona Child Advocacy Center, and 
Causewave Community Partners. She lives in Irondequoit with her husband, 
two daughters and a dog, named Bear.

Norma Holland
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Venue History
After getting started in Chicago, the Stromberg-Carlson company was  
purchased in 1904 by Home Telephone Company and operations were moved 
to Rochester, New York. During this time period, the Shure Brothers began 
manufacturing microphones for Stromberg-Carlson.

The initial fatboy microphone models for Stromberg-Carlson were the MC-31 
and the MC-32. These were both manufactured by Shure and modeled after 
their model 55A and 55B. The MC-31 was geared towards singers while the 
MC-32 was geared more for the studio, broadcasters and engineers.

After these two beasts were released the Stromberg-Carlson MC-41 was 
released. The MC-41 was smaller and lost that Fatboy look, but retained the 
same overall style.  This is the microphone style that Elvis sang with and is 
known as the Elvis Microphone.



8

fInalists
Annual Report, Specialty Print
Canandaigua National Bank Annual Report (Flynn)

Annual Report, Specialty Print
Manning & Napier Impact Print Piece

2 0 1 9  A N N U A L  R E P O R T  A N D  F I N A N C I A L  S T A T E M E N T S

Upgrading our relationships.

1

IM
PA
CT

VO LU M E  O N E

Helping Endowments  
& Foundations Succeed

Technology is at its best 
when it benefits people.

What does technology have to do with relationships? Today, plenty. 
Customers expect technology to make every aspect of their lives easier and more convenient,  

including banking. That’s why we continue to explore, identify, and implement technology that helps  
us deliver an exceptional banking and customer service experience across all channels.

 We also believe in the personal connection and that our bank office locations enable us to build  
new relationships and better serve our communities. This delicate balance between “high-tech” and 

“high-touch” allows us to execute on our community banking model—which is at the heart  
of everything we do and has proven effective in any financial climate.

 We’re grateful to our shareholders for their continued faith in this model, to our colleagues  
who execute it flawlessly, and to our customers who it has served so well since 1887.

About the Artist

Amanda Preske 
Circuit Breaker Labs

From advances in semiconductor 
synthesis to artificial intelligence, 
technology has revealed fantastic 
myriads of possibility. Yet, the 
very advances that improve and 
save lives leave a trail of toxic 
waste in their wake. Circuit 
boards are under-recycled, 
causing pollution and adverse 
health effects.

After completing her doctorate 
in chemistry from the University 
of Rochester, Amanda Preske 
became a professional artist.  
She believes science and art  
go hand in hand and loves 
creating pieces from electronic 
waste that spark curiosity.

Amanda exhibits her work  
across the country and operates 
an e-commerce storefront with 
her scientific wearable art and 
home décor.

 “In 2019, we set the stage and commenced 
execution of a multiyear plan to significantly 

upgrade our technical and process infrastructure …  
to provide the ultimate customer experience.” 

— Frank H. Hamlin, III, President and CEO

FLN CNB-18817/03-20
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DO WELL WHILE  
DOING GOOD  

Considering 
Socially  
Responsible  
Investing

A socially responsible investment (SRI) is 
one that strives for not only a financial 
return, but a social benefit as well. 

Socially responsible investing is even more 
important for non-profits in ensuring that their 
organization’s investments are fully supporting 
their mission.

Although there’s no precise definition of what 
constitutes SRI, investor interest in these 
strategies has boomed over the last several 
years. It’s been estimated that total US-domiciled 
assets using SRI strategies grew from about $8.7 
trillion at the start of 2016 to $12 trillion at the 
start of 2018. 

In our view, organizations that want to 
incorporate SRI into their portfolio should have 
a clear understanding of the ethical concerns 
they want to address, as well as the range of 
different investment options available. 

The key is to match your ethical motivations 
and organization’s mission with an appropriate 
investment strategy. To help with this, we’ve 
defined three broad approaches to SRI and 
provided examples of each below.

Negative Screening
What is it? The exclusion of certain securities 
or companies based on business practices or 
industries that fail to meet your organization’s 
ideals. 

Examples: Avoiding companies that derive 
a significant amount of revenue from “sin” 

industries such as weapons, alcohol, adult 
entertainment, etc. Avoiding entire industries 
such as coal mining or defense contractors 
that your organization does not wish to be  
associated with.

Investment Considerations: Screens can 
generally be applied across many different 
investment strategies and processes. However, 
it’s important to note the impact screens might 
have on reducing the options in an investible 
universe. 

Integrated Environmental, Social, and 
Governance (ESG) Factors
What is it? The inclusion of specific ESG factors 
when selecting securities for investment. The 
idea is to give an explicit preference within an 
investment process to securities that exhibit 
favorable ESG characteristics in the hope that 
investors can avoid unforeseen risks that less 
favorable companies might be exposed to.

10 11

Examples: Many data providers score companies 
on ESG issues. Common factors include 
environmental (climate change impact, history 
of fines and regulatory compliance, policies), 
social (human rights policies, workplace and 
product safety, workplace diversity, animal 
testing), and governance (board compensation 
and independence, board diversity, corporate 
transparency). 

Investment Considerations: Like negative 
screening, ESG factors can be applied to 
many different investment strategies. Unlike 
screening, however, the investment manager 
integrates ESG considerations directly into their 
investment process, choosing which factors to 
apply and in what ways.  This means that while 
the investment manager places an emphasis on 
ESG within the portfolio, the investor may have 
less involvement in what is specifically included 
in or excluded from the portfolio.

Impact Investing
What is it? Targeted investments aimed at 
directly tackling social or environmental 
problems. The biggest distinction is that 
investors are more directly involved in achieving 
a specific goal with their investment. 

Examples: An equity or debt investment might 
be directed toward a business targeting under-
served individuals or communities in the areas 
of housing, energy, microfinance, food security, 
or education. 

Investment Considerations: Impact investing 
is most akin to private equity or direct loans. 
Significant due diligence might be required to 
effectively vet, monitor, and value investments. 
Liquidity constraints may make it difficult to 
move assets on short notice.

As an organization that solely functions on the 
premise of its mission, getting the lay of the 
land in SRI investing is important. However, it 
is far from the only factor to consider. Strong 
fundamentals such as cash flow, profitability, 
stable sales, and healthy balance sheets are 
also important, as well as price factors including 
valuations and yields. 

We believe it is best to consider SRI as part 
of a broader process for identifying attractive 
investment opportunities and mitigating risk. 
This will allow your organization the opportunity 
to do well financially and ethically.

STEPS TO DETERMINING 
IF SOCIALLY RESPONSIBLE 
INVESTING IS A GOOD FIT FOR 
YOUR ORGANIZATION

1)	 Understand the different options that  
 are available

2)	 Choose an approach that best   
 balances your philanthropic and  
 financial goals 

3)	 Publicize how your investments   
 support your philanthropic mission 

Source: Report on US Sustainable, Responsible 
and Impact Investing Trends 2018, The Forum for 
Sustainable and Responsible Investment.

11
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fInalists
Annual Report, Specialty Print
Villa of Hope Program Brochure

JUVENILE
REPORTING  

CENTER
MONROE COUNTY 

OFFICE OF PROBATION
– COMMUNITY
CORRECTIONS

Monroe County  
Department of Human Services  

Preventive Unit
585-865-1550  |   WWW.VILL AOFHOPE.ORG

JRC Mission 
Statement Contact us today!

3300 Dewey Avenue 
Rochester, NY 14616

jacqueline.ryan@villaofhope.org
W W W.V I L L A O F H O P E .O R G

Villa of Hope Contacts

Jacqueline Ryan 
Manager of Family Services
(585) 865-1550 ext. 276

Lindsay Bushnell 
JRC Supervisor

(585) 865-1550 ext. 274

Monroe County Office of Probation 
Community Corrections

MCDHS Preventive Unit 
Department of Human Services

Juvenile Reporting Center

Villa of Hope partners with 
individuals, families, and 
communities to Rebuild 

relationships, Recover potential, 
and Renew hope for the future.

WORK BASED 
LEARNING
PROGRAM
Empowering the next

generation of our
community and 

workforce

585-865-1550  |   WWW.VILL AOFHOPE.ORG

The Work Based Learning Program is a Villa of 
Hope innovation that combines comprehensive 
youth vocational and leadership development, 
designed to give our youth real-world work 
experience, confidence, and skills to shape 
responsible citizenship. The program exposes 
youth to career interest opportunities with job 
coaching and constructive feedback. 

Participants are paid  
minimum wage while in 

the program.

What is WORK 
BASED LEARNING?

Skills  
developed in 

this program: 
Youth and adults will acquire leadership 
development and work readiness skills, as well 
as soft skills impacting employability, such as 
attendance, proper attire, conflict resolution, 
interviewing, and financial literacy.   

Trainees will create a work portfolio that 
includes their resumé, assessments, 
references, and important personal paperwork 
essential to securing work.

Contact us today!

3300 Dewey Avenue
Rochester, NY 14616

levar.sanders@villaofhope.org
W W W.V I L L A O F H O P E .O R G

For more information, or to 
find out how you can help, contact

 LeVar Sanders, 
585-865-1550 x280

Empowering the next generation of 
our community and workforce.

WORK BASED
LEARNING

P R O G R A M

ADULT  CARE
MANAGEMENT

A part of the  
Health Homes 

Network 

A team of support – for you.
585-865-1550  |   WWW.VILL AOFHOPE.ORG

Care Management at Villa of Hope 
embraces an extensive network of services 
for you, as a Medicaid recipient. We help 
you set goals, connect and refer you 
to providers and community 
resources so you can live your 
healthiest life. 

What is CARE
MANAGEMENT?

Care Management is not just for your 
medical services and appointments; 
we connect you to other community 
supports, such as housing, activities, 
food, and legal services. 

All at no cost to you! Free for 
Medicaid recipients, including 
Managed Care Medicaid and 

those who have both
Medicare & Medicaid.

Call or text today!

ADULT CARE MANAGEMENT 

A team of support – for you.

1099 Jay Street, Bldg. P
Rochester, NY 14611

mindy.kirby@villaofhope.org
kelsey.klopfer@villaofhope.org

W W W.V I L L A O F H O P E .O R G

To speak to the Villa’s  
Care Management team, 

call 585-328-0740

CHILDREN’S CARE
MANAGEMENT

 

Empowering and inspiring  
youth and families

585-328-0740  x549  |  WWW.VILLAOFHOPE.ORG

Your Villa Care Manager will work
closely with you to build a team of
supports around your child and
family; to ensure you get
connected to needed 
supports and resources.

What is CARE
MANAGEMENT?

Care Management is
a family-driven process, where we 
work toward the goals YOU want! 
Our priority is that youth and 
families acquire new skills, and feel 
empowered and hopeful for the 
future.

All at no cost to families! 
Free for families with children 

enrolled in Medicaid.

Call us today!

CHILDREN’S CARE MANAGEMENT 

Empowering and inspiring
youth and families
1099 Jay Street, Bldg. P

Rochester, NY 14611

CaseManagement@villaofhope.org
W W W.V I L L A O F H O P E .O R G

To speak with Villa of Hope’s  
Children’s Care Management 

Intake team, 
call 328-0740 x 549

A part of the Children’s  
Health Homes Network,

serving Monroe,
Wayne, Ontario, 

Orleans and 
Genesee
Counties

HOPE
PLACE

585-325-3599
877-584-HOPE (4673)  |  WWW.VILLAOFHOPE.ORG

The Hope Place Psychiatric Diversion 
Program is a division of Villa of Hope.  
We are a peer-run Living Room 
Program, staffed by our own 

Certified Peer  
Support 

Specialists. 

Contact us at 
HOPE PLACE

W W W.V I L L A O F H O P E .O R G

1099 Jay Street
Building P

Rochester, NY 14611

3pm - 11pm
7 days per week

HopePlace@villaofhope.org

Let us 
help you.

Our Certified Peer Support 
team members are compassionate, 
flexible professionals who have self-
identified as individuals who have first-hand 
experience with social, emotional, medical, 
developmental, substance use, and/or 
behavioral challenges. They are able to use 
their lived experience to assist in supporting 
adults experiencing difficulties with their 
resiliency, recovery and wellness. 

585-325-3599
1-877-584-HOPE

P S YC H I AT R I C  D I V E R S I O N  
P R O G R A M

B2B Integrated Marketing
Building Brilliant Futures: MiSight 1 Day US Commercial Launch (McDougall Communications)Engaged Key Opinion Leaders and Trade Media with Live Events & Plugged into Consumer Star Power

Virtual Media Event to Launch the Direct-to-Consumer Campaign with Celebrity Sarah Michelle Gellar (August 2020)

MEDIA PACKAGE
On the day of the virtual event, all 
media attendees received this 
package via mail including many 
of the same items patients receive 
in their Brilliant Futures starter 
kit—like the backpack, zipper 
pouch and mirror—in addition to 
media-specific items such as a 
Lume Cube light, thank you note 
and FAQ sheet. 
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fInalists
B2B Integrated Marketing
Carestream NDT HPX-DR Non-Glass Product Launch 

©2021 Carestream NDT - Unrestricted

HPX-DR Non-Glass Digital Detector Launch
p.2

©2021 Carestream NDT - Unrestricted

Success Factor: Marketing Toolkit
p.3

• The HPX-DR 3543 product launch resulted 
in exceeding the sales target despite the 
impact of COVID 19 and the global 
manufacturing market contraction in 2020.

• Taking advantage of the Distributor 
Marketing Toolkit – with all of the necessary 
tools to market the product already 
prepared for them – dealers drove even 
more sales through their channels, further 
contributing to exceeding sales 
expectations.

• Campaign lead form submissions were 
higher than all other previous campaigns.

Distributor e-mail after receiving the kit.

©2021 Carestream NDT - Unrestricted

p.5

The Marketing Toolkit: Assets

B2B Integrated Marketing
First American Equipment Finance Fresh Perspectives Campaign

FRESH 
PERSPECTIVES 
FOR 2021
With shifting demands, facility shutdowns, project 
delays, and general uncertainty, 2020 was a year that 
no one could have expected—presenting not only 
challenges but also opportunities to build upon in the 
year ahead.

Here are the topics that food and beverage executives 
found the most valuable. What fresh perspectives are 
you taking into account when planning for 2021?

→ COVID-19 Resources
→ Cash Reimbursement
→ Diversifying Funding Sources
→ Food & Beverage Automation
→ A Better Experience

First American’s Food & Beverage team is here 
every step of the way—whether it’s to share valuable 
insights or help with project financing solutions. 

Future Considerations
Food and beverage 

packaging can be labor 
intensive. By the time the 
process is automated, the 

skew changes and the 
automation needs to be 

recalibrated. 

Many processes can be 
automated so that fewer people 
are needed. Some companies 
have invested in Automated 

Guided Vehicles (AGV) to help 
move products more efficiently 

and with less errors.

Investing in higher quality, 
more detail-oriented 

equipment adds more 
flexibility to facilities to quickly 
change skews for all different 

packaging needs.

Staffing is a major concern 
in many food and beverage 

facilities. It is difficult to 
keep processes consistent 
and repeatable with high 

employee turnover.

FOOD & 
BEVERAGE 
AUTOMATION 
ROUNDTABLE 
KEY TAKEAWAYS

In a recent virtual roundtable, food and 

beverage executives discussed the impact 

automation has had on their operations and 

how it will shape the future of the industry. 

 P Many companies are implementing new 
ERP systems and production machinery 
to prepare for expanding capabilities and 
customer mix.

 P Investing in alternate packaging is 
imperative to keep up with the evolving 
market.

 P As robots become increasingly popular, 
some food and beverage facilities can 
operate with up to 25% fewer employees, 
if needed.

 P Automated temperature-taking 
technologies eliminate the risk of 
assigning an employee to this task and 
also help to have a perfect record of who 
is in the plant at any given time. 

 P Automation can enhance throughput and 
quality as well as lower product cost and 
improve the quality of the output.

CHALLENGE SOLUTION

CHALLENGE SOLUTION

CHALLENGES & 
SOLUTIONS

A BETTER EXPERIENCE
We’re focused on building strong, lasting 
relationships. That process starts with the 
promise we make to you, each and every 
day. Through our people, technology, 
industry specialization, and credibility 
through City National and RBC, we’re 
committed to earning your trust and loyalty 
by delivering exceptional service - from 
start to finish, for years to come.

Why First American?

When making purchases in your personal 
life, you have instant access to transaction 
details and order history. The same should 
be true for your organzation’s equipment 
financing. Learn how we make that possible 
with our digital platform that has everything 
you need in one place:  

P E-Sign Contracts 
P Securely Submit Information
P Create Custom Fields
P View Invoices & Payment Information
P Check Project Status
P Download Reports
P Track & Update Asset Details
P Make End of Lease Selections

FA | Experience
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fInalists

B2C Integrated Marketing
Contact Lenses & COVID-19 (McDougall Communications)
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In late March 2020, news media in multiple countries began simultaneously reporting 
that contact lens wearers were at higher risk of COVID-19 infection—claims devoid of 
scientific proof. Without countermeasures, panic could ensue among the world’s 
contact lens wearers and health officials, plus devastate the global contact lens 
marketplace. The non-profit Centre for Ocular Research & Education (CORE) stepped in, 
assembling a team of scientists with an aggressive plan to turn the tide. In only 30 days, 
its efforts replaced falsehoods with facts, reached consumers and doctors on six 
conticontinents, and set an entire industry on the path to recovery.

In Only 30 Days

55
Countries
Reached

5,368
Stories
Published

5.8
Billion
Impressions

80%
Conversation
Reduction

61%
Sales
Recovery

Social Animation (GIF)

28 Translated Languages

In-Office Animation (HD)White Board Explainer Video

Peer Review
Paper

News Release

Broadcast News / National, Syndicated & Local Markets

Consumer A-Tier Digital and Print News Outlets

Ophthalmic Journals and Professional Associations

6.1 Billion After 60 Days 98% After 60 Days 75% After 60 Days

Infographic: Animated GIF Version for Social / Digital Use

CONFIDENTIAL – PINNACLE JUDGING USE ONLY – NOT FOR REDISTRIBUTION

B2B Integrated Marketing
RD UVC Nurture Campaign (Mason Digital)

RD UVC
Steriliz RD UVC| Mason Digital| B2B Integrated 
Campaign

RD UVC
Steriliz RD UVC| Mason Digital| B2B Integrated 
Campaign
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fInalists
B2C Integrated Marketing
Karma Water Product Launch (Mason Digital)

Product Launch
Karma Water| Mason Digital| B2C Integrated 
Campaign, Digital Marketing, Paid Social Campaign  

B2C Integrated Marketing
New Wave New York (Brandmint)

New Wave Energy NY Campaign
New Wave Energy | Brandmint | B2C Integrated Campaign  
New Wave Energy NY Campaign
New Wave Energy | Brandmint | B2C Integrated Campaign  
New Wave Energy NY Campaign
New Wave Energy | Brandmint | B2C Integrated Campaign  
New Wave Energy NY Campaign
New Wave Energy | Brandmint | B2C Integrated Campaign  
New Wave Energy NY Campaign
New Wave Energy | Brandmint | B2C Integrated Campaign  
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fInalists
B2C Integrated Marketing
St. Johns Online Dementia Resource Center (The Verdi Group)

St. John’s Online Dementia Resource Center Site 
(Launched December 2020)

SUPPORTING TACTICS

Social Media

Rack Cards

Direct Mail Postcard

Banner Stand Flyer

Banner Ad to Drive Traffic from 
St. John’s main website

MARKETING AUTOMATION (SHARPSPRING) INTEGRATIONS

ANALYTICS (DECEMBER - JANUARY)

e-Newsletter created and deployed 
through marketing automation

Landing page forms synced in 
marketing automation system

Chatbot

450 Visits 23             
Goal Completions 

(Since Launch) 79% 
of Facebook Visitors from 

December to January

PR Efforts: Media InterviewsWebsite Google Ads

70             
CRM Sign Ups/Leads 

(19% increase in two weeks)

St. John’s Online Dementia Resource Center Site 
(Launched December 2020)

SUPPORTING TACTICS

Social Media

Rack Cards

Direct Mail Postcard

Banner Stand Flyer

Banner Ad to Drive Traffic from 
St. John’s main website

MARKETING AUTOMATION (SHARPSPRING) INTEGRATIONS

ANALYTICS (DECEMBER - JANUARY)

e-Newsletter created and deployed 
through marketing automation

Landing page forms synced in 
marketing automation system

Chatbot

450 Visits 23             
Goal Completions 

(Since Launch) 79% 
of Facebook Visitors from 

December to January

PR Efforts: Media InterviewsWebsite Google Ads

70             
CRM Sign Ups/Leads 

(19% increase in two weeks)

B2C Integrated Marketing
Quest Direct (Flynn)

2

Click to
watch video

Television Spots
Integrated B2C Campaign: QuestDirect Q4

1

Animated Display
Integrated B2C Campaign: QuestDirect Q4

1

Animated Display
Integrated B2C Campaign: QuestDirect Q4

1

Animated Display
Integrated B2C Campaign: QuestDirect Q4
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fInalists

Best in Branding
PERKY Brand Update

Best in Branding
EPI Rebranding

EMPOWERING
PEOPLE’S

INDEPENDENCE
Contact Us 
585.442.4430

Find Us Online 
www.epiny.org

Follow Us

Empowering People’s Independence (EPI) is dedicated to supporting those 
impacted by epilepsy in local communities by confronting the spectrum of 
challenges created by seizures.

EPI serves more than 6,000 children and adults in 22 counties in the Finger Lakes, 
Central and Southern Tier regions of New York State. 

What is Camp EAGR?
One or two lines. 
Nem que volecae simet odite nihicip ienditi onseque pro berehen tionse si as 
as is platiis que etur sam, utem ipid quiatus qui tempos nis quis eos erro dus 
etur? Qui doluptat vero te possimos dernate mincit archill ecuptat urectum 
comniendit alit autae eventur?

Ritibus tionse maiossendia volo di omnissed quid. 
que possunt qui repelita quuntist, qui inverchic tem accuptis eume officiae 
paria doluptas corro moluptatiur, aut adia de nam aliquodi ullut poreperat 
velisqu aeritae nate audictem quis ea veriore venis maio eumquia doluptatio 
expero voluptus mo volecernam con rem et expeditem fugiae. Et utem et et 
abo. Dam eossequos et utae veritias mint ma cusaes sitat velest offic test res 
quatatur am quae dolleni mpelest estrum quiatur recestr untinim ut invelit 
que volor sum harum ernatet urepre ex et, et audici cor sim quam rati dolest, 
od es quam, atiusam qui ipsam venihilles seriatiunt lam et rerrorere nem que 
esed que perisciet aut aut ut aut ra sam adi venditatiam de voluptatum evera 
similiqui nimuscium alita volorporit explaudia que voluptatus et ex eiciaecto 
cus possimus as vellatet offictatent maio. Nempor re ommosae persped qui sit 
quiat as cullaudamus.

Psam venihilles seriatiunt lam et 

rerrorere nem que esed que perisciet 

aut aut ut aut ra sam adi venditatiam 

de voluptatum evera similiqui 

nimuscium alita volorporit explaudia 

que voluptatus et ex eiciaecto cus 

possimus as vellatet offictatent maio. 

Nempor re ommosae persped qui sit 

quiat as cullaudamus.

Empowering 
People’s Independence 

(EPI) is dedicated to 
supporting those impacted by 
epilepsy in local communities 
by confronting the spectrum 

of challenges created by 
seizures.

Some extraordinary 
title goes here. 

New Brand
Employee Update

2021
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fInalists

Brand Manual
v 1.0 

Best in Branding
Adaptec Rebrand 

Best in Branding
Cerion Nanomaterials Brand Evolution

Custom Nanomaterials for  
Next Generation Products 
+1-585-271-5630  |  www.cerionnano.com/acers

We can help.
We get it. Designing & manufacturing 
nanomaterials in-house isn’t easy – that 
shouldn’t stop you from using them. 

CLICK TO LEARN MORE

Shouldn’t Your  
Nanomaterial Be?

Everything else has been precisely 
engineered for your product...

CLICK HERE TO VISIT OUR VIRTUAL BOOTH.

Shouldn’t Your Nanomaterial Be?

Everything has been precisely  
engineered for your product...

FIND OUT MORE! CLICK HERE TO VISIT OUR VIRTUAL BOOTH.

We get it. 
Designing &  

manufacturing 
nanomaterials  

in-house isn’t easy 
– that shouldn’t stop 
you from using them 

to improve your 
products.

We can help.

CLICK TO LEARN MORE

We can help. CLICK TO LEARN MORE

We get it. 
Designing & manufacturing  

nanomaterials in-house isn’t easy –  
that shouldn’t stop you from using  

them to improve your products.

Web Banners

Intro

Brand & Tone of Voice

Logo

Variations & Alignments

Colors

Typefaces

Web Typefaces

Icons

Graphics

Photography

Print Collateral

Website Design

Web Banners

Social Media Ads

Email Templates

Brand Help

Updated for 2020 
by IDU Creative 14
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fInalists
Best in Branding
New PayQuicker Brand (29 Design Studio)

Collateral
Villa of Hope – Champion of Hope

www.villaofhope.org
585-865-1550 x381   |   community.relations@villaofhope.org

Our goal is to give individuals the dignity 
and self-sufficiency that comes with work.

We want to double our capacity.  
YOUR DONATION supports:  

Internships, apprenticeships, 
certifications, interview attire, job 
coaches and transporters.
NOAH is in the process of realizing 
his dreams; read his story online! 

Villa of Hope School honors the unique lives, 
interests, talents, and strengths of students 
with social and emotional needs. We want to 

increase enrollment and bring our 
facilities up-to-date with technology. 

YOUR DONATION supports:  
Computers and equipment, STEM, 
horticulture, and culinary programs.
JEFF accessed a future he never thought 
would be possible. Read his story online!

We save lives. To meet community needs, we 
have expanded four times in four years. We 
serve nearly 1000 individuals, and 

would like to serve 3-400 more. 
YOUR DONATION supports:  
Person-centered therapy and aid to 
families struggling with addiction or 
mental health concerns; reunifying 
more families and saving more lives.  
SABRINA regained her life, her family, and 
a bright future. Read her story online!

Our programs help people build social and 
medical networks.  Our services prevent 
homelessness, overdoses and crises. 

YOUR DONATION supports:  
Emergency provisions for basic family, 
personal, and household needs. 
Oftentimes this means beds for 
families sleeping on floors, or basic 
appliances in apartments.  
Once homeless, CHRISTIAN now has been 
accepted to college! Read his story online!

Work Based Learning
 Serving teens and adults

Care Coordination
 and Case Management: children and adults

Villa of Hope School
 Serving youth in grades 7 - 12

Behavioral Health Clinics 
Substance Use Disorders / Mental Health / Detox  

ECONOMIC STABILITY: EDUCATION:

STABLE FAMILY = STABLE COMMUNITY: ACCESS TO VITAL SERVICES:

Scan to read our success stories at  
villaofhope.org/Programs-Services/Success-Stories

We invite you to partner with us 
to change the very foundations  
of our community.
Our 2030 Vision: We will advance human potential by 
transforming the social foundations of our neighbors,  
elevating lifelong health outcomes for our community.
Our Vision identifies HOW Villa of Hope will make a difference.  We will transform the social foundations of our 
neighbors.  These social foundations relate to where we live, work, play, eat, learn and heal: Economic Stability, 
Education, Stable Families and Communities, and Access to Vital Services. Villa of Hope meets these needs for the 
life of our participants; from counseling starting at age 5 in our Behavioral Health Clinic, to our 853 Day School, to 
Adult Supported Employment and Care Coordination. Yes, we still serve youth; but we best serve our community by 
continuing to assist them throughout their lives.
The Champion of Hope Society helps fund work toward this Vision; and you are invited to join the Society today!

THE CHAMPION

SOCIETY

THE CHAMPION

SOCIETY
V I L L A  O F  H O P E
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ChampionofHopeSociety.org   |  585-865-1550 x381  |  Agency Advancement Office

Campus:
3300 Dewey Avenue, Rochester, NY 14616

Community and Behavioral Health Programs:
1099 Jay Street, Rochester, NY 14611

Phone: 585.865.1550

Agency Advancement
ChampionofHope@VillaofHope.org

VillaofHope.org

ChampionofHopeSociety.org

Villa of Hope partners 
with individuals, families 

and communities 
to Rebuild relationships, 
Recover potential, and 

Renew hope for the future.

to change 
the very 

foundations  
of our 

community.

We 
invite you 
to partner 

with us 

Our Vision identifies how Villa of Hope will make a difference.  We will transform the social foundations of our neighbors.  
These social foundations relate to where we live, work, play, eat, learn and heal: Economic Stability, Education, 
Stable Families and Communities, and Access to Vital Services. Villa of Hope meets these needs for the life of 
our participants; from counseling starting at age 5 in our Behavioral Health Clinic, to our 853 Day School, to Adult 
Supported Employment and Care Coordination. Yes, we still serve youth; but we best serve our community by 
continuing to assist them throughout their lives.

The Champion of Hope Society helps fund work toward this Vision;  
and you are invited to join  
the Society today!

We will advance 
human potential by 

transforming the social 
foundations of our 

neighbors,  
elevating lifelong health 

outcomes for our 
community.

Our 2030  
Vision:  

Workforce Development
 Serving teens and adults

Behavioral Health Clinics
Substance Use Disorders / Mental Health / Detox

Villa of Hope School
 Serving youth in grades 7 - 12

Care Coordination 
 and Case Management: children and adults

THE CHAMPION

SOCIETY
V I L L A  O F  H O P E

Hope sees the invisible, feels the intangible, 
and achieves the impossible.

For more information visit ChampionofHopeSociety.org  |  ChampionofHope@villaofhope.org  |   585-865-1550 x381

I want to join Villa of Hope in transforming the  
social foundations of our community.

Gift Levels (recurring pledge for each of three years)

Bronze: $1000 - $2499 q

Silver: $2500 - $4999 q

Gold: $5000 - $7499 q

Platinum: $7500 - $9999 q

Diamond: $10,000+ q

Please extend my commitment to repeat each  
year for three years. Begin payments on:

____________________________________________ 
Young Professionals (under age 35) may  
make a three year pledge totaling $1000  
to gain membership.

My info
Name __________________________________________________________________________________________________________________________________
Address _______________________________________________________________________________________________________________________________
City, State, Zip _____________________________________________________________________________________________________________________
Email __________________________________________________________________   Phone ______________________________________________________
My/our birthday(s) _________________________________________________________________________________________________________________
In publications, I/we want to be listed as: _____________________________________________________________________________________

Payment info
Enclosed is my/our gift: q check (payable to Villa of Hope) or Credit Card (check one)   
 q Visa   q MasterCard   q Discover   q AmEx     q Other __________________________________________   
Card #_______________________________________________________________  Exp. Date _________________ Sec. Code ___________________ 
Signature _____________________________________________________________________________________________________________________________

Online payments T O  D O N A T E  O N L I N E ,  P L E A S E  V I S I T :  C H A M P I O N O F H O P E S O C I E T Y. O R G

Is there another way you’d like to give? Please call Catherine Orlandini at 585-329-3281.

Negotiator. Thinker. Philosopher. Soft-spoken and creative. 
Very creative.
These are words that aptly describe Noah, and today it is 
hard to believe this is a young man who had previously spent 
so much of his life fighting. Noah lost his mother at a young 
age, and spent years as a homeless youth, skipping school 
and getting into trouble. A wise court judge placed him with 
the Villa’s Raise the Age program. 
With careful guidance and compassionate Villa staff, Noah 
has taken on every program offered to him by Villa of Hope, 
embracing each one, mastering it, and continually moving 
forward! He has become a mentor and role model to other 
young people who struggle. 
He was welcomed to the world of work through the 
Villa’s innovative Workforce Development program. He 
completed an internship with the Villa’s Marketing Department, which later led to employment in the 
community. He shared his full story in the 2019 Villa Annual Report, which he also helped to layout for 
print production.
It doesn’t stop there. He’s now a 2020 graduate of Villa of Hope School; winner of the NYS Attorney 
General Triple C Award (for Courage, Character, and Commitment); and winner of the annual Villa MCC 
Scholarship. He now has his own apartment, and a summer job. 
The Villa gave Noah his first introduction to work. Work gave him strength, independence, and confidence; 
it led to his college focus, and his goal to become a professional graphic designer. He has learned personal 
and work skills to make connections in the community. He has friends, and a healthy lifestyle.
“We all have potential,” says Noah. “I think we are all born kings. We just need to each, in our own way, find 
our seats at the royal table.”

Noah Jeff Naomi

“The first time I met with Kim Sadwick at the Villa 
Behavioral Health Clinic, I told her I didn’t think I’d 
ever be free of my addiction to opiates,” says Sabrina, 
“but she sat me down and said firmly, ‘Yes you will.’”
Sabrina had struggled with opiate addiction for over 6 
years, and had tried 3 in-patient programs in the past. 
At one point, during her recovery, she was faced with 
a medical issue, and again was prescribed painkillers 
that sent her back into relapse. She had a young son, 
and was devastated to find her dreams of motherhood, 
education, and a bright future slipping away.
“I was in a state of debilitating nihilism,” she says, 
“which is a very scary feeling. That this will always be 
your life. When you think your life is never going to get better, all hope is lost, and life isn’t worth living.”
It was at this point Sabrina came to Villa of Hope, and entered the clinic where she was one of the first 
medication assisted therapy (MAT) patients in the program.
Sabrina says it was here, through counseling and Medicated Assisted Therapy, that she gained the solid 
foundation for her recovery. She decided this was what she wanted, and this would be her new life. “I 
wanted it more than ever,” she says.
Sabrina went to SUNY Brockport, and now has attained her Bachelor’s Degree. She has filed paperwork 
to become a Certified Alcohol and Substance Abuse Counselor (CASAC-T), and is entering a Master’s 
Degree program for Social Work.
“I have my life back. Now I’m an amazing Mom, a daughter, a sister, and a functioning member of society. 
I’m trustworthy again. The Villa’s outpatient program is what worked for me, because it put me right in the 
middle of my support network: my family. It was the perfect combination for me to get my life back, and all 
that I’ve accomplished since has been so rewarding. I am so grateful.
“Villa of Hope changed my life. It was the piece missing that put me back together. And made me whole.”

In 2016, Jeff did not know if high school graduation 
would ever be possible for him.
Diagnosed with OCD, anxiety disorder, and depression 
at age 16, he struggled, while his parents searched for 
answers and tried to find a path forward. He went from 
being mistreated and alone in his previous school to 
almost reaching his breaking point. Jeff spoke of ending 
his life. His mother spent long, sleepless nights crying 
on the floor outside of his bedroom door, which was 
required to be cracked at all times, so that she could 
keep watch. She was unable to go to work, unable to do 
anything but focus on his safety and remind him to hold 
on, telling him that his life has purpose. 
Prayers and diligent advocacy guided the family to the 
Villa of Hope School. It was their miracle. Jeff had in-
school emotional and counseling support, and a variety 
of vocational programs to sample, from horticulture, to art and music, culinary arts, and an internship where 
he learned to set up his own website. He had the additional support he needed for academics. He was no 
longer bullied; he smiled each and every day.
His mother, Cynthia wrote on social media in January, 2019:

“If you can’t fly then run, if you can’t run then walk, if you can’t walk then crawl, but whatever  
you do you have to keep moving forward.” 
                                                                        —Martin Luther King Jr.
Jeff grew up admiring Dr. King’s sayings. Would you believe? This week, our son, who wondered if 
he ever could finish high school, will graduate with his Regents diploma!! Jeff never gave up despite 
the temptation to quit. He will be the only graduate in a small ceremony with his team at the Villa 
of Hope School, but believe me, this is an extraordinary milestone for him . . . . something he never 
thought he would do!!! #Classof2019

Naomi is a busy mother of 4 – three sons and a little 
daughter – and a household that is always buzzing with 
activity. In addition to her nuclear family, she has also taken 
in two young nieces in need, as well as Naomi’s mother who 
requires medical home care. 
This well-run home was Naomi’s dream, and a goal 
attainable with help from the Villa of Hope Adult Health 
Homes program. Naomi’s journey was not easy. In her own 
words, she started out “as a young single mother with a 
learning disability,” trying to navigate systems that were 
overwhelming. Additionally, she was apprehensive about 
talking to people, meeting strangers, and trusting those 
who offered help. It was a Villa Care Manager 4 years ago 
who stepped in and made her comfortable; helped her to 
see that she had a whole team behind her. “I was not afraid 
anymore,” she says, “and they broke problems down into 
steps I could accomplish at my own pace.”
While caring for her own children and her mother, Naomi worked with the Villa to connect with the First-
time Home-buyer Program. On her own, Naomi built her credit, and saved for a down-payment on a 
house. At the age of 29, she became a proud homeowner.
“Naomi is amazing,” says Linda Kausch, her Villa Care Manager. “She has a heart of gold. She is strong, 
focused and intelligent, and I am simply her support.”
Her spacious 5-bedroom home is a haven for her own children and her Mom. She is currently also providing 
shelter for nieces who otherwise would have ended up in the foster care system. There is a big yard and a 
picnic table; and lots of smiles.
“The people I’ve worked with at the Villa are patient and polite,” Naomi says, “and they have motivated me 
to become who I am now. They always tell me to take my time, and that I’m doing a great job. 
“The Villa is my second family. I would recommend the Villa to anyone!”

Sabrina

ECONOMIC STABILITY: EDUCATION:STABLE FAMILY = STABLE COMMUNITY: ACCESS TO VITAL SERVICES:

BRAND GUIDELINES

Secondary Usage
As a secondary option when gradients aren’t available, 
the logo can be represented in a one-color format.

3

SECONDARY USAGE: 
One Color 

SECONDARY USAGE:
White (on top of the PQ gradient
or an appropriate solid color)

Logomark
The logomark is perfect for spaces where the full 
wordmark may not fit.  Small yet bold, the PQ 
logomark can be utilized in instances like a 
favicon, or a symbolic footnote.

Utilizing the logomark next to the 
wordmark is repetitive and unnecessary:

Utilizing e�ects or incorrect colors 
disturb the integrity of the logo:

6

PRIMARY USAGE: FULL COLOR INCORRECT USAGE:

X

X
SECONDARY USAGE: ONE COLOR 
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Collateral
First American Equipment Finance Fresh Perspectives Campaign

FRESH 
PERSPECTIVES 
FOR 2021
With shifting demands, facility shutdowns, project delays, 
and general uncertainty, 2020 was a year that no one could 
have expected—presenting not only challenges but also 
opportunities to build upon in the year ahead.

Here are the topics that food and beverage executives found 
the most valuable. What fresh perspectives are you taking 
into account when planning for 2021?

→ COVID-19 Resources
→ Cash Reimbursement
→ Diversifying Funding Sources
→ Food & Beverage Automation
→ A Better Experience

First American’s Food & Beverage team is here every step 
of the way—whether it’s to share valuable insights or help 
with project financing solutions. 

A MESSAGE FROM DAN

DIVERSIFYING
FUNDING
SOURCES

Maintain liquidity for fluctuating market conditions and 
unanticipated expenses. Reinvest your cash in critical projects 
and employees.

PRESERVE CASH

Avoid covenants and limits on your line of credit. With First 
American, you can utilize 100% project funding including soft 
costs, no non-usage fees, and no blanket liens.

COMPLEMENT BANK RELATIONSHIPS

Gain access to fixed-rate funds in a volatile market by adding  
to your current financial relationships.

REDUCE RISK

For short-term needs, City National Bank’s commercial card 
program allows you to extend cash flow, earn cash-back, and 
have a more efficient reconciliation process.      LEARN MORE

COMMERCIAL CARD UTILIZATION

Diversifying your 
funding sources 
can help mitigate 
risk and uncertainty 
during volatile 
times. Adding 
First American’s 
equipment finance 
options to your 
portfolio will increase 
the stability of your 
business.

Commonly Financed

 P Capital Improvement Projects

 P Soft Costs, Installation & 
Construction Fees

 P Capital Equipment Purchases

 P Capitalized Software 
Expenses

 P Deferred Maintenance 
Expenditures

LEARN MORE

Automation is the way of the future for food and beverage companies. What goals could you 
achieve with the implementation of automation?

FOOD & BEVERAGE 
AUTOMATION

Common Projects

 P Processing Lines 

 P Conveyors

 P Robotics 

 P Packaging Equipment 

 P Warehouse Automation Systems

Safety and efficiency are the top goals of many food and beverage facility projects. 
Automation can help to: 

 P Increase efficiency with longer working hours and less human error

 P Minimize risk by reducing the number of people touching a unit of food 

 P Enhance traceability in the case of a recall or quality concern 

 P Reduce waste by eliminating the need of discarding products

Why Automate?

Collateral
Panasonic IIoT eBook (The Verdi Group)

WHEN IT COMES TO INDUSTRIAL IoT 
MATERIAL FLOW MANAGEMENT, 
Panasonic invented the wheel, so you don’t have to

Panasonic Logiscend Pick Application: 
A Pick-to-Tag wireless Pick solution

Definition: Picking
Picking is the act of gathering materials on the manufacturing 

floor or in a warehouse, with pickers performing an action like 

assembling kits to grouping parts, re-working, preparing for 

fulfillment, or shipping. Picking can be set up as a supermarket 

or as a lineside activity. 

Brief history of picking
Traditionally, picking actions were transmitted via paper instructions. Every bin was identified with 
a paper label. Paper travelers listed the pick jobs, the parts, and part quantities for each kit. As time 
moves forward, Pick-to-Paper systems are being replaced with solutions that are more agile, more 
accurate, more productive, and more flexible. The Panasonic Logiscend System is an Industry 4.0 solution 
for picking that not only streamlines the picking activity, but also provides realtime data that can be 
incorporated into analytics for continuous improvement of the materials flow process within your facility. 

How Pick-to-Tag works
Pick-to-Tag connects your warehouse, supermarket, or lineside with a wireless environment and replaces 
your current system (usually Pick-to-Paper or Pick-to-Light) with electronic RFID/e-paper tags. The 
tags provide the visual instructions to your pickers with the same impact as paper, without the cost and 
logistical disadvantages. Once installed, Pick-to-Tag is intuitive to use, so it requires minimal training. 
Communication to the Tags is 2-way and instantaneous. When pickers complete a task, you’ll know in real 
time. 

Reconfigure in 2 hours or less
Should you need to reconfigure your picking location to accommodate a just-in-time order or a just-in-
sequence order, you can accomplish this in a couple of hours or less. Even if your reconfiguration is 
radical - for example, from a supermarket to a lineside operation - you can handle it in an hour or two. 
Thanks, Panasonic IIoT! 

What are the most common systems for picking? 
Pick-to-Paper is still the most common system, with paper pick lists, paper labels, paper instructions. 
Organizations that switch away from paper tell us that they were surprised to discover how much the 
paper and printing supporting their paper-based system actually cost. Compared to a wireless solution, 
paper is slower, less accurate, less flexible, and less green.
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Digital Marketing & Social Media
Karma Water (Mason Digital)

Digital Marketing & Social Media
Rubino’s Italian Foods Italian Cookie Rainbow Layer Beer Collaboration

Rubino’s & Mortalis Brewing Italian Cookie Donut Milk Stout Beer
Rubino’s Italian Foods | Small Business Campaign

Rubino’s & Mortalis Brewing Italian Cookie Donut Milk Stout Beer
Rubino’s Italian Foods | Small Business Campaign

Product Launch
Karma Water| Mason Digital| B2C Integrated 
Campaign, Digital Marketing, Paid Social Campaign  
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Packaging, Direct Mail
Carestream NDT “One Tool is all You Need” Direct Mail (The Verdi Group)

Packaging, Direct Mail             
Dick’s Sporting Goods Top Flite Packaging (Flynn)
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Packaging, Direct Mail 
Piper Mountain Holiday Packaging (29 Design Studio)

Packaging, Direct Mail
First American Equipment Finance Bright Spot Packaging

First American Equipment Finance

CREATING A BRIGHT SPOT 
AMIDST THE COVID-19 
PANDEMIC
CPACKAGING SUBMISSION AND EXAMPLES

PACKAGING
Our internal design team created custom packaging for snacks and treats to 
make the stand out among other virtual events and create a warm, inviting 

environment during a very stressful time. We also sent direct mail thank 
you cards with a picture of the event and a message from our salesperson.

PACKAGING/GIFT CUSTOMIZATION AND 
THANK YOU CARDS
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Internal Communications
First American Equipment Finance Sales Kickoff

Internal Communications
eHealth Technologies Caring Together

You 
Make A

Difference! 

Visit eHealthTechnologies.info
to share your ideas about how 

we are Caring Together.

250 Thruway Park Drive    West Henrietta, NY 14586    P 877-344-8999    info@ehealthtechnologies.com    eHealthTechnologies.com    
©2020 eHealth Technologies. All Rights Reserved. 11/2020

“”

 

 

MOTIVATE + LEARN + MINDSET + CAMARADERIE 
 

S t i l l Climbing 
2021 Direct Sales Kickoff 
Meeting Agenda 
 
 
 
 
TUESDAY | November 10, 2020 
 
2:30 - 5:30  Drive-thru pickup of Direct Sales Kickoff Materials 
 
3:00 - 5:00 “Kickoff to Kickoff” Outdoor Meeting & Happy Hour 
  Photo Opportunity with Mike Demme 
 
 
 
THURSDAY | November 12, 2020 
 
 9:30 - 10:30 Reaching New Heights 
  Mike Wiedemer 
 
10:30 - 11:30 SVP Perspectives: Conquering the Climb 
  Lori Dennis, Chad Wiedenhofer, Joe Shaughnessy, Jonah Michael 
 
 3:00 - 3:45 Leveraging Virtual Events to Boost Activities and Build Relationships 
  Meghan Cleary, Jordan Cooper, Sara Fay 
 
 3:45 - 4:30 Attitude of Gratitude: Top Secret Edition 
 
 
FRIDAY | November 13, 2020 
 
9:30 - 10:30  Positioning Deals for Success 

Moderators: Laura Eichenseer, Daniel Wallenhorst 
Panel: Amy Weader, Michael Gsellmeier, Bill Burns, Shawn Corrigan, Nick Shotwell 

10:30 - 11:00  break 

11:00 - 12:00  An Hour with Alex Banayan 

 4:00 - 6:00  (Virtual) Recognition Ceremony 
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Most Improved Tactic
First American Equipment Finance New Year, New Approach

Most Improved Tactic
Ardent Learning Prospecting Email Campaign

Leveraging Intent Data to Drive Conversations
Ardent Learning | Most Improved Tactic 

New Year, New Approach, 
Lasting Impression
First American Equipment Finance | Most Improved Tactic
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2019 2020 2020

clickable

Most Improved Tactic
East Pointe Apartments Campaign (Brandmint)

Paid Search & Paid Social Media
GRE Paid Social Media Campaign (ITX Corp.)

GRE
ITX Corp. | Paid Search Campaign Award
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Paid Search & Paid Social Media
The Summit FCU Paid Search (Mason Digital)

Paid Search & Paid Social Media
New Wave Energy Paid Social (Brandmint)

New Wave Energy Paid Social
New Wave Energy | Brandmint | Paid Social 
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Paid Search & Paid Social Media
Site Hub 3X Free Promo Paid Social

Product Launch    
Building Brilliant Futures: MiSight 1 Day US Commercial Launch (McDougall Communications)Engaged Key Opinion Leaders and Trade Media with Live Events & Plugged into Consumer Star Power

Virtual Media Event to Launch the Direct-to-Consumer Campaign with Celebrity Sarah Michelle Gellar (August 2020)

MEDIA PACKAGE
On the day of the virtual event, all 
media attendees received this 
package via mail including many 
of the same items patients receive 
in their Brilliant Futures starter 
kit—like the backpack, zipper 
pouch and mirror—in addition to 
media-specific items such as a 
Lume Cube light, thank you note 
and FAQ sheet. 
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Product Launch  
Carestream DRX-Compass Product Launch (The Verdi Group)

Product Launch
CaterTrax New Product Launch Supports Clients Through the Pandemic

Grocery Meal Replacement Limited Catering Café Services 

Target Audience
Operators Engaging Their Supply Chain to 
Supply Customers with a Consistent List of 
Grocery Items for Pick Up (May be P&L or At 
Cost)

Operators Providing Take Away or Take Home 
Meals to Replace Traditional Cafeteria/Café 
Services - Likely Pick-Up Oriented

Operators with a Small Quantity of Traditional 
Catering Business (Executives, Support Staff, 
etc.) but Are Offering Limited Menu Due to 
Current Conditions

Operators with Satellite Foodservice 
Locations (Cafes, Coffee Shops, Juice Bars, 
Etc.) That Offer Food and/or Beverage

Menu 
Standalone Menu with Uncategorized List of 
Grocery Choices Standalone Limited Menu Standalone Limited Menu Standalone Limited Menu

Workflow Impact/Existing 
Content 

No Impact to Site Workflow, New Module 
Introduces Simple Workflow for Grocery 
Orders - Existing Content May be Hidden or 
Visible

No Impact to Site Workflow, New Module 
Introduces Simple Workflow for Meal 
Replacement Orders - Existing Content May 
be Hidden or Visible

No Impact to Site Workflow, New Module 
Introduces Simple Workflow for Limited 
Catering Orders - Existing Content Maybe 
Hidden or Visible

No Impact to Site Workflow, New Module 
Introduces Simple Workflow for Café Orders - 
Existing Content Maybe Hidden or Visible

Business Rules 
Configured for Grocery Workflow (Order Cut-
offs, Availability and Pick-up Timing) - New 
Default Payment (Likely CC or Internal 
Transfer) and Delivery (Likely Pick-Up) 
Methods

Configured for Meal Replacement Workflow 
(Order Cut-offs, Availability and Pick-up 
Timing) - New Default Payment (Likely CC or 
Internal Transfer) and Delivery (Likely Pick Up) 
Methods

Configured for Limited Catering Workflow 
(Order Cut-offs, Availability and Pick-up 
Timing) - New Default Payment (Likely CC or 
Internal Transfer) and Delivery (Likely Pick Up) 
Methods

Configured for Café Services Workflow (Order 
Cut-offs, Availability and Pick-up Timing) - 
New Default Payment (Likely CC or Internal 
Transfer) and Delivery (Likely Pick Up) 
Methods

Marketing & Promotion 
Messaging and Image May be Featured and 
Linked from Site Home Page

Messaging and Image May be Featured and 
Linked from Site Home Page

Messaging and Image May be Featured and 
Linked from Site Home Page

Messaging and Image May be Featured and 
Linked from Site Home Page

Contact-less Users Are Able to Place Orders Remotely, Pay 
Electronically and Take Delivery at Designated 
Pick Up Site - Control of Max # of Orders and 
Availability

Users Are Able to Place Orders Remotely, Pay 
Electronically and Take Delivery at Designated 
Pick Up Site - Control of Max # of Orders and 
Availability

Users Are Able to Place Orders Remotely, Pay 
Electronically and Take Delivery at Designated 
Pick Up Site - Control of Max # of Orders and 
Availability

Users Are Able to Place Orders Remotely, Pay 
Electronically and Take Delivery at Designated 
Pick Up Site - Control of Max # of Orders and 
Availability

Cost 
Implementation Fee Waived and MSF 
Forgiven Through 7/31/2020

Implementation Fee Waived and MSF 
Forgiven Through 7/31/2020

Implementation Fee Waived and MSF 
Forgiven Through 7/31/2020

Implementation Fee Waived and MSF 
Forgiven Through 7/31/2020

Timeline 2-3 Days – Depending on Volume in Queue 4-5 Days – Depending on Volume in Queue 4-5 Days – Depending on Volume in Queue 2-3 Days – Depending on Volume in Queue 

Continued Service 
During A Crisis 

CaterTrax has developed the 
following solutions available 
for rapid deployment that 
enable our clients to preserve 
revenue and support their 
customers during these 
challenging times. 

QGrocery 
• Meal Replacement

0 Limited Catering

Café Services 
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Resiliency Award
Your Eyes and COVID-19 (McDougall Communications)

Resiliency Award
Coast Professional COVID-19 Contact Tracing

Coast Professional, Inc. is your ideal partner to provide supplemental call center, call volume 
overflow, and contact tracing services. We have trained staff available to help your institution 
navigate and implement agile call center, call volume overflow, and contact tracing solutions and 
can work with you to establish a comprehensive program. 

Coast understands that time is of the essence and can efficiently implement a program to your 
specifications. For example, within five (5) days of contract award, we implemented a state-wide 
contact tracing solution with the State of Louisiana, Office of Public Health in May 2020. 

Our contact tracing and overflow call center solutions provide:
• Our storied history of compliant, ethical, and empathetic communication with consumers
• HIPAA compliance with the ability to sign a Business Associate Agreement (BAA) as necessary
• Rapid deployment of a solution to meet the increasing demand for services
• Staff that regularly receive telephone contact training that emphasizes sensitivity 
• Staff that are deployed in a mixture of work-from-home and in-office personnel (per CDC and 

state guidelines) 
• Established operational process to locate exposed individuals (contacts) as rapidly as possible 
• Technology infrastructure to implement services and manage nearly unlimited call volumes

Our Client Service team will personally help review our existing contract and create a mutually 
agreed upon amendment to begin call center services as soon as possible. Our goal is to simplify 
the contract process for you.

For more information, please call our regional account executives.

CALL CENTER /
CONTACT TRACING
Coast is your ideal partner for call center and  contact tracing services

Pat Berning
Regional Account Executive
(318) 355-2691
pberning@coastprofessional.com

Corky Mobley
Regional Account Executive
(714) 673-7578
cmobley@coastprofessional.com

Capabilities Statement

CORE COMPETENCIES

CONTRACT HIGHLIGHTS

SERVICE

PERFORM
A

N
C

ETECH
NOLOGY

CO
M

PLIANCE

• Professional Practices Management System 
(PPMS) Certified

• FDCPA, TCPA, FCRA, FACTA, FERPA, HIPAA, & 
UDAAP compliant

• A+ Better Business Bureau Rating 
• 2017 Torch Award for Business Ethics
• Significant access control for information 

security
• Top training program (Training 125)
• Comprehensive disaster recovery plan
• Licensed in all 50 states as necessary

• FISMA/NIST Compliant, HIPAA, ISO 27002,  
Red Flags, and GLBA 

• Voice analytic technology monitors real-time 
conversations

• Significant standards of data and physical security in 
place to protect data at rest and in transit

• Advanced telephone infrastructure with call 
recording and routing capabilities

• A top performing contractor for the U.S. 
Department of Education (ED) and other federal 
government clients

• Results driven operational process
• Highly trained staff
• Surge capacity ability for call volume fluctuation
• 2020 Rochester, NY Top Workplaces - two time 

awardee

Contact Tracing Experience
• State-wide contract with a state office of public health for 

contact tracing services
• Established as a result of COVID-19
• Scalable to meet changing needs 
• Higher average contact rate than other vendors

Call Center Operations
• Inbound and outbound communications of 15,590,000 

calls annually
• Manage 500,000 pieces of electronic and mailed 

correspondence each year
• Established Work-From-Home functionality due to 

COVID-19
• IT staff to manage the telephone infrastructure 

Immediate Capacity Available
• Capacity of 166 and 136 seats (302 seats)
• Locations / Employees are HIPAA compliant
• Employees maintain minimum of 5C federal security 

clearance

• One-on-one service from our dedicated 
operational staff

• Fully trained contact tracing staff
• Currently providing contact tracing solutions for 

state government
• Telework / Work-From-Home network up and 

running
• More than $300,000 in charitable donations over 

the past two years
• Dedicated business analytics department to 

deliver portfolio insights

Coast Professional, Inc. (Coast) is a call center / contact tracing organization dedicated to the respectful and 
ethical communication with consumers and their contacts. Coast’s success is exemplified by exceptional 
consumer contact, superior service, and dedication to the highest levels of compliance.

Contact

Est. 1976

Coast is a consistent top performing agency for large government clients.

RECENT AWARDS

COMPANY HISTORY AND DATA
Company History
• Founded in 1976; 44 years of collection experience
• 2007: Office opened in West Monroe, LA and began as a subcontractor 

for ED
• 2009: Office opened in Geneseo, NY and awarded first federal contract
• 2014: Awarded new Department of Education, Federal Student Aid 

contract
• 2017: Awarded Department of the Treasury, Bureau of the Fiscal Service 

contract
• 2019: Offices opened in West Monroe, LA and East Aurora, NY 

Company Information
• FEIN: 33-0791735
• DUNS: 04-095-0776 
• NAICS Code: 561440
• PSC Code: R705
• CAGE: 4PFP2
• Corporate Address: 
     4273 Volunteer Road, Geneseo, NY 14454
• 600+ Employees

Coast
Professional

.com

11AA
D&B Viability Rating

Diana Day, Director of Business Development
(585) 667-2906  
dday@coastprofessional.com 

Brooke Singletary, Vice President of Business Development
(318) 307-9856
bsingletary@coastprofessional.com 
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In late March 2020, news media in multiple countries began simultaneously reporting 
that contact lens wearers were at higher risk of COVID-19 infection—claims devoid of 
scientific proof. Without countermeasures, panic could ensue among the world’s 
contact lens wearers and health officials, plus devastate the global contact lens 
marketplace. The non-profit Centre for Ocular Research & Education (CORE) stepped in, 
assembling a team of scientists with an aggressive plan to turn the tide. In only 30 days, 
its efforts replaced falsehoods with facts, reached consumers and doctors on six 
conticontinents, and set an entire industry on the path to recovery.

In Only 30 Days

55
Countries
Reached

5,368
Stories
Published

5.8
Billion
Impressions

80%
Conversation
Reduction

61%
Sales
Recovery

Social Animation (GIF)

28 Translated Languages

In-Office Animation (HD)White Board Explainer Video

Peer Review
Paper

News Release

Broadcast News / National, Syndicated & Local Markets

Consumer A-Tier Digital and Print News Outlets

Ophthalmic Journals and Professional Associations

6.1 Billion After 60 Days 98% After 60 Days 75% After 60 Days

Infographic: Full-Animated Version for Digital Use and Eye Care Professionals’ Waiting Rooms (MP4 / 720p and 1080p)

Watch the Animation by 
Clicking Here

CONFIDENTIAL – PINNACLE JUDGING USE ONLY – NOT FOR REDISTRIBUTION
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fInalists
Resiliency Award
First American Equipment Finance Connecting C-Levels Throughout the COVID-19 Pandemic

Resiliency Award
The Bonadio Group Small Business Loan Forgiveness

Educating the Community: Small 
Business Loan Forgiveness  
The Bonadio Group| Resiliency Award

First American Equipment Finance

CONNECTING C-LEVELS 
THROUGHOUT THE 
COVID-19 PANDEMIC
2021 RESILIENCY AWARD - SUPPORTING 2021 RESILIENCY AWARD - SUPPORTING 
MATERIALS AND ELEMENTS MATERIALS AND ELEMENTS 

2020 
HOSPITAL AND 
HEALTH SYSTEMS 
VIRTUAL 
ROUNDTABLE 
REPORT

SUMMARY OF KEY TAKEAWAYS

CHALLENGE Typical purchases such 
as microbiology equipment have been 
difficult to source. Hospitals are finding 
that manufacturers who pivoted to make 
PPE are often falling behind on producing 
their normal equipment.

SOLUTION While manufacturers 
are starting to ramp up their normal 
production, providers are loading up on 
the additional PPE they are producing, 
and will order the typical equipment when 
it becomes available again.

CHALLENGE During a surge, both 
hospitals and doctors’ offices struggle to 
accommodate the needs of non-COVID 
patients, due to quarantine and the 
shutdown of some facilities. 
 
SOLUTION Telemedicine and telehealth 
were adopted so that even if patients were 
not able to physically visit their doctors’ 
office, treatment was available from the 
comfort of their own home.

CHALLENGE When there was an influx 
of COVID patients, hospitals were finding 
it difficult to find enough beds and provide 
care to all of the patients admitted. 
 
SOLUTION A decrease in surgical 
procedures allowed for surgical beds to 
be used for incoming COVID patients. 
Hospitals are changing the setup of hospital 
floors to accommodate for pandemics, 
and some have started renovation and 
expansion projects to safely provide more 
beds and space.

CHALLENGE Relief funds made available 
to hospitals came out so quickly that it is 
hard to fully understand them or what the 
repercussions will be in 6-9 months.

SOLUTION Some hospitals are choosing 
to place funds received from the CARES 
Act or other grants in a separate account 
while still recognizing revenue on income 
statements, allowing them to closely track 
funds and prepare to handle repercussions 
that may emerge in the future.

CHALLENGE The broad, one-size-
fits-all reaction to the pandemic was an 
overreaction for many Midwest hospitals.  

SOLUTION There is a need for the AHA 
and state associations to communicate 
to the legislature in terms of how Midwest 
hospitals should react to COVID and other 
pandemics in the future, and how far they 
should go with shutting things down.

SUPPLIER CONSIDERATIONS

 2020 Hospital and Health Systems Virtual Roundtable Report 3
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fInalists
Resiliency Award
Adaptec Solutions COVID-19 Initiative

Navigating COVID-19 as an essential business
Adaptec Solutions | 2021 Resiliency Award

Small Budget Campaign
Commit2Geneva (29 Design Studio)
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fInalists
Small Budget Campaign
Adent Learning eBook

Small Budget Campaign
First American Equipment Finance Fresh Perspectives Campaign

FRESH 
PERSPECTIVES 
FOR 2021
With shifting demands, facility shutdowns, project delays, 
and general uncertainty, 2020 was a year that no one could 
have expected—presenting not only challenges but also 
opportunities to build upon in the year ahead.

Here are the topics that food and beverage executives found 
the most valuable. What fresh perspectives are you taking 
into account when planning for 2021?

→ COVID-19 Resources
→ Cash Reimbursement
→ Diversifying Funding Sources
→ Food & Beverage Automation
→ A Better Experience

First American’s Food & Beverage team is here every step 
of the way—whether it’s to share valuable insights or help 
with project financing solutions. 

A MESSAGE FROM BILL

COVID-19  
RESOURCES & 
TAKEAWAYS

Navigating the current environment 
can be daunting. From tips on remote 
work to leadership to economic 
insights, we’ve got you covered. Food 
and beverage executives have found 
the most value in these resources:

READ: 5 Bright Spots 
for Remote Work

READ: 7 Tips  
for Video Meetings 

CHALLENGE

Demand shifted from food 
service to retail almost 
overnight. While this 

decreased demand for some 
companies, it significantly 

increased demand for 
others, making it difficult to 

keep up.

Investing in technology and 
automation allowed these 

companies to produce higher 
volumes and higher quality 
with less need for physical 

labor.

SOLUTION

Companies applied for the 
Paycheck Protection Program 

(PPP). Others were able to 
receive funding through their 

workers’ compensation carriers 
to pay for thermal imaging, 
wellness check sheds, and 

extra break rooms.

In order to keep production 
at 100%, many companies 

incurred high costs from 
implementing temperature 

checks, quarantine pay, 
overtime, and hazard pay.

CHALLENGE SOLUTION

VIEW ALL RESOURCES

With COVID-19 affecting the food and beverage industry, 
our team hosted a virtual roundtable with industry 
executives to discuss the impact of the pandemic. Can 
you relate to these?

CASH REIMBURSEMENT
Many companies have found it helpful to have cash on hand 
in case of emergencies. A reimbursement can provide you 
with cash to keep your operation options open.

Recently purchased equipment may be 
reimbursed 100% and repaid over 12-60 
months.

INCLUDE MOST ASSET TYPES

Consider the financial benefits of using fixed 
rate financing at historically low rates vs. 
liquidating reserve funds in a down market.

TAKE ADVANTAGE OF LOW RATES

Build up cash and ready your business to 
react quickly and invest in your employees 
or emergency purchases.

IMPROVE LIQUIDITY

Reimbursements with First American do not 
have fees. Enjoy easy to execute financing and 
no restrictions on use of funds.

AVOID COVENANTS AND FEES

Considering your existing 

equipment as an additional source 

of liquidity is a quick and easy way 

for businesses to increase cash 

on hand. A reimbursement will 

replenish your cash for up to 100% 

of a completed project’s costs, 

enabling you to remain nimble 

and reinvest in your operations as 

needed.

Commonly Reimbursed
 P Food Processing & Manufacturing Equipment

 P Material Handling Equipment 

 P Packaging Equipment

 P Facility Upgrades & Buildouts

 P IT & Office Equipment 

 P Trucks & Trailers 

 P Racking & Warehouse Equipment

eBook Campaign That’s Still Converting Months Later!  
Ardent Learning | Small Budget Campaign
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fInalists

Small Budget Campaign
ProTech Fusion Ad (Makeway)

Small Budget Campaign
RMSC Limited Edition T-Shirt Fundraiser (Initial Here Creative Services)

T-SHIRT DESIGNS

EMAILS

DIGITAL BANNERS

SOCIAL MEDIA PHASE 1
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fInalists

Small Business Campaign
Temp Staffing Awareness Campaign (Brandmint)

Temporary Staffing Awareness 
Career Start | Brandmint | Small Business/Organization Campaign  

Small Business Campaign
Restoring Contact Lens Confidence (McDougall Communications)

Sc
ie

n
ce

-C
en

te
re

d
 C

on
te

n
t

M
u

lt
i-

P
la

tf
or

m
 E

ar
n

ed
 O

u
tr

ea
ch

In late March 2020, news media in multiple countries began simultaneously reporting 
that contact lens wearers were at higher risk of COVID-19 infection—claims devoid of 
scientific proof. Without countermeasures, panic could ensue among the world’s 
contact lens wearers and health officials, plus devastate the global contact lens 
marketplace. The non-profit Centre for Ocular Research & Education (CORE) stepped in, 
assembling a team of scientists with an aggressive plan to turn the tide. In only 30 days, 
its efforts replaced falsehoods with facts, reached consumers and doctors on six 
conticontinents, and set an entire industry on the path to recovery.

In Only 30 Days

55
Countries
Reached

5,368
Stories
Published

5.8
Billion
Impressions

80%
Conversation
Reduction

61%
Sales
Recovery

Social Animation (GIF)

28 Translated Languages

In-Office Animation (HD)White Board Explainer Video

Peer Review
Paper

News Release

Broadcast News / National, Syndicated & Local Markets

Consumer A-Tier Digital and Print News Outlets

Ophthalmic Journals and Professional Associations

6.1 Billion After 60 Days 98% After 60 Days 75% After 60 Days

Five Facts Infographic (Enlarged for Detail)

CONFIDENTIAL – PINNACLE JUDGING USE ONLY – NOT FOR REDISTRIBUTION
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fInalists
Special Event, Tradeshow & Influencer Marketing
First American Equipment Finance Out with the In-Person, in with the Influencer 

C-level Perspectives on What’s Ahead

FINANCIAL RECOVERY AND 
FORECASTING POST-COVID-19

S P O N S O R E D  B Y :

RESIL IENCY +  RECOVERY

EXECUTIVE INSIGHTS

First American Equipment Finance

INFLUENCER MARKETING: 
OUT WITH THE IN-PERSON, 
IN WITH THE INFLUENCER
Leveraging Old Relationships in New Ways:
Influencer Marketing Supporting Material - Channels and 
Distribution

2020 
HOSPITAL AND 
HEALTH SYSTEMS 
VIRTUAL 
ROUNDTABLE 
REPORT

SUMMARY OF KEY TAKEAWAYS

Special Event, Tradeshow & Influencer Marketing
AlfrescoFLX (29 Design Studio)
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PRESENTED BY:CREATED BY:

2020 VIRTUAL SUMMIT

COMPELLING KEYNOTE PRESENTATION
sponsored by Lyons National Bank

CONVERSATIONS WITH INDUSTRY LEADERS
sponsored in part by Wegmans and Constellation Brands

CONVENIENT [REMOTE] NETWORKING
PLUS

THE COVETED ALFRESCOFLX BOX
Craft food, beverage and story, shipped securely to your home or o�ce, 

sponsored in part by Red Jacket Orchards, and Heron Hill Winery. Includes 
either a bottle of wine or juice.

$60 PER PERSON
Includes access to this online event and one AlfrescoFLX box.

After July 31st, ticket prices go up to $75.

AlfrescoFLX is a project of the Canandaigua Chamber of Commerce, in support of the growing farm-to-table industry in the Finger Lakes.
ALFRESCOFLX.COM

AG
RO

TO

URISM SUMMIT

•  FARM
-TO-TABLE  •  CRAFT FOO

D
 +

 B
EV

ER
AG

E  • 

MADE POSSIBLE WITH
THE SUPPORT OF
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fInalists
Special Event, Tradeshow & Influencer Marketing
Manning & Napier COVID Webinar

222
Days Later

UNDERSTANDING COVID 
AND ITS CONTROVERSIES

Severity
Overlooking long-term health consequences

11

Testing
Are we still not doing enough testing?

16

Special Event, Tradeshow & Influencer Marketing
eHealth Technologies AHIMA Trade Show

 

 

  

 

  

Top HIM professionals know it's not enough to 
just keep up with industry standards in this 

face-paced, competitive world.  
To be a leader, you must work smarter, better, and put patient care at the forefront of 
everything you do. 

If you’re still spending hours of staff time managing referred patient medical records by 
fax, mail, or hand delivery—then organizing them into your EMR—we have a solution to 
meet your needs. 

eHealth Technologies works with 80% of the US News & World Report Honor Roll 
hospitals and is the only industry leader in medical record retrieval and organization. 

We do the work - offering:  

• Secure and automatic transfer of outside records for newly referred patients 

 

 

  

 

 

  

Is your internal process slowing access to 
patient medical records?  

If you’re like other HIMs professionals that still rely on a manual retrieval process, you know 
that getting referred patient records is just half the battle. Patient care can’t even begin 
until stacks of digital and paper files have been organized and added to your EMR. All 
too often, incoming PHI files are disorganized and key data is buried in arbitrary locations. 

Sometimes, it feels like looking for a needle in a haystack for clinical teams. 

What if critical external patient records and medical images came to you—directly to 
your EMR in a single, organized and quality checked package. That’s faster access 
for clinical teams —all made available prior to the patient’s first appointment. 

The University Hospital’s Seidman Cancer Center turned to eHealth Technologies to 
increase efficiency and improve the patient experience. By partnering with eHealth 
Technologies, Seidman’s nurse navigators saved countless hours tracking down and 
processing medical records and imaging studies for their referred patients. Through eHealth 
Connect® Record Retrieval combined with Streamlined Integrations, Seidman experienced: 

• Faster access to the data needed at the point of care 
• Ability to expedite patient treatment timelines by scheduling patients sooner and 

giving caregivers the information they need to make treatment decisions 
• A reduction in time to manage medical images—from 40-60 minutes to only 10 

minutes per patient 

Learn more about the improvements University Hospital's Seidman Cancer Center has 
experienced.  

  

 

 

  

 

 

  

Is Your HIM Department at Risk? Protecting PHI is Critical. 

As a HIMs professional you know the importance of protecting your patient’s health 
information. Yet an average of 42.5 security breaches happen each day in the US 
alone, according to HIPAA Journal—and nearly 30% of data breaches were classed as 
unauthorized access/disclosure incidents. With patient trust and millions of dollars in 
penalties on the line, protecting PHI is crucial to your organization. 

Now is the time to be vigilant in your security efforts. 

HIMs professionals share the burden and responsibility for creating a secure environment. 
But risk factors for retrieval and input—including receiving outside records via traditional fax 
machine or paper records that require extra manual steps—leave your organization 
vulnerable and patients exposed. 

By partnering with eHealth Technologies for records management, patient data is 
securely and electronically delivered directly to your EMR. All reports go through a 
triple-step Quality Assurance process to ensure the accuracy of patient 
identification.  

eHealth’s proprietary processes and secure delivery methods provide a heightened level of 
protection and safety. Patient privacy is protected, mitigating the risk of data breaches and 
HIPAA violations. 

Learn more about how you can maximize the privacy and security of your PHI and 
minimize the risk of security breaches in this blog post: Your Referred Patient Record 
Retrieval Process Could be Putting You at Risk. 

  

BLOG: Your Referred Patient Record  
Retrieval Process Could be Putting You at Risk  
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Special Event, Tradeshow & Influencer Marketing
United Way of Greater Rochester 21 Day Racial Equity Challenge 

Video (online, broadcast)
Bud Light Beauties (Brandmint)

CREATED FOR BUD LIGHT BEATUIES

EXISTING ASSETS

CELEBRATING THE EVERY DAY HOCKEY ENTHUSIAST

CONCEPT

HOCKEY MARKETSHARE
WHAT IS A BEAUTY?

BRAND EXTENSION
Campaign Initiative

#BudLightBeauties

Be a Beauty. Buy Bud Light.

Be a Beauty. Buy a Bucket.

Visit BudLightBeauties.com to Win

IDENTITY

CAMPAIGN GOALS

A Beauty gets it. A Beauty is a goal scorer. A Beauty is a wingman. A beauty buys the first round.

A Beauty does everythinig right, on and especially off the ice...

WHY BE A BEAUTY AND NOT A BENDER?
Aside from the status as a certified Beauty... Without question, a Beauty drinks Bud Light.

Often imitated, yet never replicated, hockey culture is more about the lifestyle than about the game.

Hockey has its own language, rituals and status which extends past the playing field.

For a moment in time, Bud Light allows the every day hockey fan the chance to become... A Beauty.

EXPOSURE & VIRALITY
The intention of the campaign is to penetrate the tight weave of the hockey market and associate

hockey with Bud Light

This audience is comprised of real deal hockey players, enthusiasts, down to those identified as

interested in the sport and culture but exercise no brand affinity. With a potentially high ceiling,

success will be found when the creative is genuine and authentic, relevant, entertaining, and ultimately

worthy of being shared. 

WEB TRAFFIC FOR CONTEST & STORE LOCATOR
The campaign will build brand awarensss, and increase the follower base on social

channels with user features, interaction and high quality content. The

budlightbeauties.com website will function to collect first party data and anonymous user

data which can be used to create custom audiences for detailed future targeting.

21-Day Racial Equity Challenge
21-Day Racial Equity Challenge Collaborative | Special Event
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fInalists
Video (online, broadcast)
First American Equipment Finance Ringing in the New Year from Near and Far

Video (online, broadcast)
Living Data (Flynn)

 

 

  

 

 

  

Is your internal process slowing access to 
patient medical records?  

If you’re like other HIMs professionals that still rely on a manual retrieval process, you know 
that getting referred patient records is just half the battle. Patient care can’t even begin 
until stacks of digital and paper files have been organized and added to your EMR. All 
too often, incoming PHI files are disorganized and key data is buried in arbitrary locations. 

Sometimes, it feels like looking for a needle in a haystack for clinical teams. 

What if critical external patient records and medical images came to you—directly to 
your EMR in a single, organized and quality checked package. That’s faster access 
for clinical teams —all made available prior to the patient’s first appointment. 

The University Hospital’s Seidman Cancer Center turned to eHealth Technologies to 
increase efficiency and improve the patient experience. By partnering with eHealth 
Technologies, Seidman’s nurse navigators saved countless hours tracking down and 
processing medical records and imaging studies for their referred patients. Through eHealth 
Connect® Record Retrieval combined with Streamlined Integrations, Seidman experienced: 

• Faster access to the data needed at the point of care 
• Ability to expedite patient treatment timelines by scheduling patients sooner and 

giving caregivers the information they need to make treatment decisions 
• A reduction in time to manage medical images—from 40-60 minutes to only 10 

minutes per patient 

Learn more about the improvements University Hospital's Seidman Cancer Center has 
experienced.  

  

New Year, New Approach, 
Lasting Impression
First American Equipment Finance | Most Improved Tactic
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Video (online, broadcast)
Lights Out (Brandmint)

Video (online, broadcast)
Keep it in the Pocket (Brandmint)
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fInalists
Website
Villa of Hope

Website
First American Equipment Finance 17 to 1
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fInalists
Website
eHealth Technologies

Website
United Way of Greater Rochester
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fInalists
Website
BVR Construction (Vertical Insite Website & Marketing Solutions)

Website
Elite Alliance (ITX Corp.)

BVR Construction Website 2020
BVR Construction | Vertical Insite | Website
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Thank you

Beth VanVliet • President

Lesley Ruple • Secretary

Peter Barilla • Treasurer

Sam Tuzzeo • VP Programming

Russ McDonald • VP Collegiate Relations

Mike DiGiacomo • VP Communications

Rose Cooper • VP Research

Tracy Gay • VP Awards

Desiree Chackal • VP Membership

Thank You For Attending the 2021 Pinnacle Awards

AMA | Rochester Board of Directors

Want to get Involved? 
Visit us at ama-rochester.org and let us know how we can plug you in. 

Program design by David Wilson and updated by IDU Creative Services.

Special Thanks to  
Brian Rapp and Tamara 
VanNostrand for all of their 
support as key volunteers 
throughout the year – we 
couldn’t do it without you!
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holiday parties  

& fundraisers 

• Two spacious  
  smoorwohs

• State of the art  
sound and  

video system

• Over 2,000  
parking spaces

www.carlsoncomedy.com

Follow us at: 50 Carlson Rd.
Rochester, NY 14610
(585) 4COMEDY
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SEE YOU NEXT YEAR!



SEE YOU NEXT YEAR!

Rochester




