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You Roc! Congratulations fo all the finalists and winners of this- .-«
year’s AMA | Rochester Pinnacle Awards. Whether you win or
not, we're excited to recognize and celebrate the success of so " -
many talented marketers in Rochester and beyond.

Event Sponsors
About the Emcee

About Comedy at the Carlson

o O »~ W

The Finalists
50 AMA | Rochester Board of Directors

Let's Get Social

egmarochester
fresullsroc
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COOIey . Group Visit cooleybrand.com

Cooley Group is a leader in customized promotional, print and fulfillment solutions. Cooley
Group brings clients’ brands to life with programs that enable them to grow their business.

| Visit helloflynn.com

Founded in 1967, Flynn, a full-service marketing agency, combines data and daring to
make audiences take action. The agency works with a mix of national and regional clients,
including Pfizer, Quest Diagnostics, DICK'S Sporting Goods, Rochester Colonial, and
Canandaigua National Bank and Trust.

hthgeNow | Visit imagenowbymahar.com

ImageNow is a print company that began by manufacturing business forms and checks.
Now, 50 years later, ImageNow’s print facility offers a full range of products and services
with you and your brand in mind.

]
L]
I l Visit itx.com

ITX helps mid- to large-sized companies solve complex business challenges through
product development, delivering software that builds trust, loyalty, and advocacy. Founded
nearly 25 years ago, ITX has expanded beyond its roots in Rochester, NY info a team of
talented product professionals and technologists throughout the Americas and beyond.

S'IIII_I_ | Visit kurtbrownell.com

oo

Lifestyle and commercial photography and video content.
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® David Mammano ®

During the past 25 years, David has started seven businesses from scratch and
now uses those experiences to help others with their entrepreneurial dreams.

He's a three-time Inc. Magazine 5000 Growth Company winner, a two-time
TEDx speaker, an adjunct professor at the University of Rochester, and an
author. His most recent book “Crash and Learn: Lessons in Business” quickly
rose to the top of the Amazon best seller lists.

David hosts “The Gonzo Experience” podcast and his comedic performances
focus on “Putting the Funny Back in Business.”
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After getting started in Chicago, the Stromberg-Carlson company was
purchased in 1904 by Home Telephone Company and operations were moved
to Rochester, New York. During this time period, the Shure Brothers began
manufacturing microphones for Stromberg-Carlson.

The initial fatboy microphone models for Stromberg-Carlson were the MC-31
and the MC-32. These were both manufactured by Shure and modeled after
their model 55A and 55B. The MC-31 was geared fowards singers while the
MC-32 was geared more for the studio, broadcasters and engineers.

After these two beasts were released the Stromberg-Carlson MC-41 was
released. The MC-41 was smaller and lost that Fatboy look, but retained the
same overall style. This is the microphone style that Elvis sang with and is
known as the Elvis Microphone.
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FINALISTS

Annual Report, Specialty Print

Inspiring Impact Through an Annual Report (First American Equipment Finance)

FA | IMPACT
REPORT
2021

We use the power of
our people, passion and
resources to make a
positive impact in our
communities.

Annual Report, Specialty Print

First
American
Inaugural
Impact Day

First American colleagues
participated in a day of
Volunteering that extended
from New York to California
and captured the significant
impact colleagues can make
when they work together for
causes they care about

Canandaigua National Corporation Annual Report (Flynn)

Ina year of constant change:
Reflecting. Responding. Reassuring.

An unprecadented nead.

An extraordinary response.
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Annual Report, Specialty Print

Ifound
hope.

¢ »VILLAofHOPE

v

Annual Report, Specialty Print
Together Forward: The Bonadio Group’s Inaugural Annual Report

| Together Forward

THE
BONADIO
GROUP

THE
BONADIO

GROUP

Annual Report
Fiscal Year 2021

bonadio.com |
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FINALISTS

B2B Integrated Marketing Campaign
Hyper-Focused YMCA Journey (First American Equipment Finance)

FOR YOUR YMCA

Our solutions for improvement projects are tailored to meet
your organization’s objectives— from expedient funding and budget
consistency, to tax savings and accounting benefits.

V37 year terms ¥ Installation period financing

PR S, e FINANCING FOR THE
V' Flexible payment options ' Reimbursement for paid costs spACEs Yo U NEED

B2B Integrated Marketing Campaign

Game On, Presbyopia: CooperVision Infroduces MyDay Multifocal (McDougall Communications with Truth Collective)

Bockground & Objectives

VOGN MyOTy SO (W) I8 2001, Kstowed by 0
secimiign o0 cion 1 day e S, T smponent kaunch of
MySy WP w1 G oo

ES 3 her g 157 it e
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Qualitativé Reseorch
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B2B Integrated Marketing Campaign
The Bonadio Group 2021 Digital Campaign

2021 NYS Construction
Compensation &
Benolits Study

2021 NYS

Construction

st Compensation o
Study & Benefits =
Your | Study

far Trand
Data &
Insights

| for Trands, |
Data &
Insights Your Resolurce

for Trends,
o | Data & Insights

T

Your Resource for
Trands, Data & Insights

The Bonadio Group’s
2021 Contractors

Compensation &
Benefits Study

B2B Integrated Marketing Campaign
Planting, Growing and Thriving in 2021 (Linden Digital Marketing)

" EarthPlanter . X

Did you order your Pro-Series Self Watering

Hanging Basket yet? Bob and Brad walk you
through the easy soil prep process for your

brand new planter.

EARTHPLANTER.COM

Soil Preparation: Pro-Series SHOP NOW

Self Watering Hanging Basket

Eﬂb Like (D comment £ Share

Pinnacle Program 2022.5.indd 9 @
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FINALISTS

B2B Integrated Marketing Campaign
ADMAR Awareness Campaign

ADMAR TEES YOU UP
FOR SUICCESS ON THE JOB

ADMAR TEES YOU UP
FOR SUCCESS ON THE JOB

B2B Integrated Marketing Campaign
Panasonic Logiscend ABM Pilot (The Verdi Group)

72
Logissend Logiscend

How to compute an AOI for material How

N\
Logi\scend

eBook Blog Post ROI Sellsheet

10
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B2B Integrated Marketing Campaign

QuickFi® Dealer Network Program Rollout

B2C Integrated Marketing Campaign
“I found hope” (Villa of Hope)

Ifound

hope.

Pinnacle Program 2022.5.indd 11 @
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FINALISTS

B2C Integrated Marketing Campaign

Rochester Colonial “So Many Reasons” (Flynn)

The ctFit
## = por Qutdoor Living

B2C Integrated Marketing Campaign
Canning with CountryMax

2
CouNTRYIVIAX KITCHEN

. couF’nlr!;rjﬁ.-
‘ Buckyar Horyesli

Mg‘ el

life.

X
—

12
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FINALISTS

B2C Integrated Marketing Campaign
Whitney Young Health “Here for You” Brand Campaign (The Marketing Collaborative)

Whitniey Young Health Whitney Young Health

HERE FOR YOU. | HERE FOR YOU.

Whitney Young Health

HERE FOR YOU.

ALL OF YOU.

WhitneyYoungHealth.org

ALL OF YOU.

B2C Integrated Marketing Campaign
MCC Summer Campaign

Look inside for hundreds

of remote Iummg
—

opportunities.

Take a course this summer.and start
your next chapter.

CLASS SCHEDULE

Summer 2021

Information & Registration Guide

13
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FINALISTS

B2C Integrated Marketing Campaign
Manning & Napier Prosper Campaign

Your Essential Financial
Planning Magazine

by Manning & Mapier

Request a free copy!

Best in Branding
PlumLife Branding (Flynn)

'l plumilife —

Life is complicated enough.

plumlife

Discover
Plum Life
A e, g way 10 e

Peticies. hoip yosr clienty, an
wark moss siciany,
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Best in Branding

Breathing New Life into the First American Brand

FIRSTAMERICAN

TECHNOLOGY
LEASING &
FINANCING
INFORMATION

MAKE TECHNOLOGY A STRATEGIC
ASSET, NOT A DRAIN ON YOUR
RESOURCES

Reprioriize your faculy and staff devices
by

cyclo

these

challonges.

Establish Replacement
Cycles (2:5years)

"HOW ITHACA COLLEGE CENTRALIZED.
THEIR TECHNOLOGY FUNDING

College needed

AS SEEN IN
FORTUNE

FIRSTAMERICAN y

] aw mec/ciTy NATIONAL companY

FOR THE
SCHOOL NAME
GOES HERE

Your Digital Toolkit | February 2021

Best in Branding
CountryMax Jingle

CounTRYMAX-~

For your ##4 life.
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FINALISTS

Best in Branding
Geneva Made (29 Design Studio)

ENEVA
N A DD Setam sasetice

Best in Branding

Forsythe Jewelers Branding (Brandmint)

i

16
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Best in Branding
Living Hope Treatment Center logo (Villa of Hope)

Ifound

hope.

LIVING HOPE TREATMENT CENTER

VILLA of HOPE
(—_—

3300

Collateral/Print Piece
From PDF to Digital Collateral Library (First American Equipment Finance)

v asemmcan |

City National Collateral Library

1 ¢ach resou

17
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FINALISTS

Collateral/Print Piece
CountryMax Winter Bird Guide

GounTRYMAX-

o your 274 .

Guticle ﬁ—gméy_aw/ Birds

A celebration of nature’s most
beautiful backyard visitors!

Whitr 200

17 stor locatons across New York Satel

e countrymax.com

Collateral/Print Piece
Manning & Napier Tax Guides

ol U roor

backyard bird enthusiast

Caunin
foeders, and so much more. We've aw.m I i Arnnmmg1
a

inwhie pursuit. As our
el o w iy Berre 1 J
i e e i . B
joutojoin us on tis journey to encourage and g
fagRein ol i 2 Vo T
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quite simply, becaus

benaial lo bhgend ow snironent ko

on ofth st crucal aspect of a eaty il
inating seeds and berries,

ca  natural predators, and

o

R AR s oo o e oo
ihan being fun to ook at out th
gives them an opportunity
Is that are challenge
other factors created by humans and predalors. Wi bids
s to thei natural
s, an tun 0 these sources when nalural
a f habitat,or ack of

providing a ba
and ample nat
habita or wid birdstat support «miﬂmwurn]»—‘ heal
f s
e

it Backyars S W

o
2021 Social Security Reference Guide L

Soty ety m” sy T
¥  oret e A

2021 Medicare Reference Guide e

Standard Benefit Model)

Fart B Ol Insurance)

2021 Reference Guide [

IRAS & Qualified Plans

Education

18
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Collateral/Print Piece

A Transformational Template to Advance ABM (First American Equipment Finance)

IT REFRESH SOLUTIONS

T STRATEGY iy
FOR A NEW ERA | (8) e

aRow v

OF BUSINESS 3 Soimmenmems

it v 5

FINALISTS

WORLDWILE SunpoRT
ol ndare. b oy o e g e
srétsnaym Fmage

MITIGATE RIS PACK & SHIP LOGITIES.
P s s

PSS e W) b s

- SPEND LESS !’u
AT P s ) st R
oo s o i e s o

Qs PEEDICITABILITY
“ T m_'-—- —w-— 4 e bacd Ry et

Collateral/Print Piece
CountryMax Canning Guide

R0 0 pkon) w0 IS T B

 Froshfomatoos—ona poundfor ovry in o
~Lemon e orcircacid - one tblspoon er o

Buckyard Hawesf‘g

Evseial Equipmen
Welrbathcamnr P, s and s
 Hlt caming oo — M, id e, e,
url o ul popper

Your Guide to Hame
Canning Successs

8o sureto wash and bl yourars,
and hen keep the as wan.

=
Lusiiois Tomiltes S 5
1ot iy ks oing ke -
w030 s —
ol vt e et o

3

toss e o b
x B e
i
Sunnt
[ ——
P

Conmmfax
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Add tabespoon of iic acid orlemon jice.
fovam s Lads s o
and process in waterbathcanner

. o0 s s sty b8

Labeland date yourars,and soreyour
canned omatoes na col, dark ocaton.
your canned goods wihfrends
and fami,orsharo a meal you

19
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FINALISTS

Collateral/Print Piece
Value Report (Villa of Hope)

€D

v
VILLA of HOPE

Objectives:
eng

274l

e
BiveRsions it HOPERACE

Digital Marketing

Choice Career Campaign: Putting the Recruit First (First American Equipment Finance)

ARE WE RIGHT FOR YOU?

greener pastures,
Equipment Finance could be what you're looking for

P and

who have what it akes fo work here.

ACHOICECAREERCOM ~ FasrAveReay

20
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FINALISTS

Digital Marketing
CountryMax Holiday Gift Guide

CountRYMax--

) ¢

Beautifil Gifts
for Wild, Bind, fovers

o
Fou Youn A 5
B tve Countuythax.
Gitt Guide

Digital Marketing
CareStream Virtual NDT

21
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FIN

Direct Mail
Barasch & McGarry (Flynn)

s
Whors o, bread o, 1 £ wearbar il g e e
itz Wbt smeth o Duvsl fnan cn A0,

ey ) of e Iuwiag sight mandT

Direct Mail
CountryMax Winter Bird Guide

CountrYMax-—

Guide To Buckyard Birds

A celebration of nature’s most
beautiful backyard visitors!

Whitr 208

17 store locations across New York State!
e countrymax.com

22
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Direct Mail
ADMAR Golf Box

FINALISTS

3 ADMAR TEES YOU UP
MW 1OR SLCCESS ON THE JOB

ADMAR TEES YOU UP
FOR SUCCESS ON THE JOB

Internal Communications & Influencer Marketing
New Wave Energy - Buffalo Bills Quarterback Josh Allen (Brandmint)

—

[ > POWERING

4 L WTHE Wi
SAVE WITH < 6
NEW
WAVE
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FINALISTS

Internal Communications & Influencer Marketing

The FAEF Formula (First American Equipment Finanace)

THE FIRST AMERICAN

FORMULA

We are forever pursuing growth.
We aren't afraid to fail in the pursuit of innovation.
We are a meritocracy.

We are transparent, right down to our walls.

We trust our people and empower them to lead.

We maintain an internal locus of control.

We have a responsibility to our community.

We have the best people in the universe.

We strive to live our best lives, in and out of the office.

We are intentionally unconventional.

A

® O

Market Research
Genuine Foods (29 Design)

We are forever
pursuing growth.

Ready, Set, Go

you have a seat at the tal
colleagues to

Make. Stuff. Happeh.

THE FIRST AMERICAN

FORMULA

24
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Market Research
Innovation Square (Brandmint)

Innovation Square |
Recap

Most Improved Tactic
The Secret’s Out... First American is no longer “Rochester’s Best Kept Secret”

IT STRATEGY
FOR A NEW ERA
OF BUSINESS

The past year accelerated digital
transformation efforts out of necessity,
but as we move into the post COVID-19
future, businesses must think more
strategically about their IT investments
to achieve long-term success.

Company's cutture holps hold things
1ogether durieg the pandemic

AEC firm leaders can leverage flexible
financing and asset lifecycle solutions
to get the tech they need today and » IO T
drive innovation tomorrow. ALAN SIKORA

CEDOF FRIT AVERTAN

FIRSTAMERICAN E’

1B v recciry wanonaL company

25

‘ ‘ Pinnacle Program 2022.5.indd 25 @ 5/27/22 12:57 PM‘ ‘



| ® C ||

FINALISTS

Most Improved Tactic
Flynn Social Media

Most Improved Tactic

CountryMax Email Makeover

Get Max Savings In-Store

Gat Maximum Value Evary Time
You Visit Our Store

SIGN UP SHOP GET REWARDS

. SIGN UP Now |

wlucts you use mo

26
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Most Improved Tactic

The Bonadio Group Construction Social Media Campaign

New York State @

2021
Contractors
Compensation

& Benefits Study

THE BONADIO G

CPAs, Consultants (&

Fva 200

Yaur

Sosourcs

far Trands,
Datas

Data
Inslghas &

Your Bescuics
for Trends,

Display Ads

2021 NYsS

Construction
Compensation
& Benefits
Study

Insights Your Resource

for Trends,
Data & Insights

2021 NS Construction
Compensation &
Banafits Study

SIS

Your Resoutce for
Trengds, Data & Insights

ST

Organic & Paid Social Media

Choice Career Campaign:

Putting the Recruit First (First American Equipment Finance)

What we expect:

¥ What we do:

‘ ‘ Pinnacle Program 2022.5.indd 27

0/ FROM EMPLOYEE - STATIC

oth? First American Equipment

is looking for people who are great
and outstanding leaders. Because
ere is both. If that's you, come work
me. AChoiceCareer.com

OR ABETTER ONE?

OR COMPASSIONATE?

My company, First American Equipment Finance, is
aunique place. Full of hard-driving professionals, we
enjoy a culture that encoura back to the

succeed and

First American Equipment Finance hires people

put your energy to go

27

5/27/22 12:58 PM‘ ‘



INALISTS

Organic & Paid Social Media Campaign

The Bonadio Group Construction

T Boxaic

2021 NYS 2021 NYS Construction |

2021 NYS % Compansation &
Construction Construction Benafits Study |

Compensation
& Bonefits

Compensation
& Benefits
Study

Your Resource

. for Trends, Your Resource for |

Data & Insights | Trends, Data & Insights

Organic & Paid Social Media Campaign

Innovation Square (Brandmint)

28
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BIG FIRM CAPABILITY.

' SMALL FIRM PERSOMALITY
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Organic & Paid Social Media Campaign
Advancing Dialysis (Flynn)

]

AdveneisgDialysison Sl ey 0
S22 Finnasny ity Fosure 18 e Ossase. Fem o Aings

MORE FREQUENT
HEMODIALYSIS

Packaging
Brewery Ardennes (29 Design)

T —_

134 Tochaces e sanaka MrguTety g

winaboes Drarisas

i
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______ SEEEE
FIN

Packaging

ALISTS

Putting Education First (First American Equipment Finance)

“Your continued trust and foyalty
PEOVIOEE U With the opportuniy 1o glve
Toack to the edusation community.

EDUCATION FIRST

m Eetveenion Hnanze

8 . e e g s
8 A vt rp i = v A

Paid Search & Display
Quest Diagnostics (Flynn)

QuesiDirect™ Onine STD Tes!s | The Same Tests Hospitals Use
| Full ETD Panel Avalabl

The Same Tesls Hospiteks Use | COVID-18 Testing
For Ages 2+

QuesiDirect™ Orniine Lab Tests | Thymid Function
Screening

Vi AR G

CuesHe COVID-18 Testing | Pay Nolhing Dul-of-
Pocket
=

QuestDirect™ Oniling Lab Tests | Food Sensiivity Testng |
Testing You Can Trust
=) *

30
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FINALISTS

Paid Search & Display
New Wave Energy Keep it in the Pocket (Brandmint)

f

L A Witk

NEW

Paid Search & Display
Stockham Lumber: Lumber Shortage & Rising Prices (Brandmint)

Campaigns e
~ & o Al - N 0w W om 2 ]
0e e S S T e R
Os mee i - D
A Googhs Ade e e e W e
— )
~, {
™ = _J’..’
.4
$1.9 35,610 710.04 $05.67 863 K

31
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FINALISTS

Product Launch

Game On, Presbyopia: CooperVision Introduces MyDay Multifocal (McDougall Communications)

Presbyopia l

Ty

Product Launch
FIFCO Labatt Good At Activation (Brandmint)

32
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FINALISTS

Resiliency Award
FAEF: The First American Formula

THE FIRST AMERICAN YOU HAVE: FORMULA 1

Fo R M U LA We are forever pursuing growth.

The FAEF Formula defines who we are and the culture we've worked hard to create.
) Answer the questions below and discuss with your table. B prepared to sharet
We are forever pursuing growth. a e prep:

We aren't afraid to fail in the pursuit of innovation. * What does Formula #1 mean to you?

We are a meritocracy.

We are transparent, right down to our walls.

THE FIRST AMERICAN

We trust our people and empower them to lead.

‘We maintain an internal locus of control.

We have a responsibility to our community.

We have the best people in the universe.

We strive to live our best lives, in and out of the office.

We are intentionally unconventional.

WX,

LX)

e I

i & ?

@
= ]
| ]

Resiliency Award
Strategically Navigating the Challenges of COVID-19 for In-Person Events (Cerion Nanomaterials)

Cerion

- «=+ NANOMaterials

Synthetic Routes

33
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FINALISTS

Resiliency Award

CountryMax Return to Live Events

Our spacious event rooms and helpful staff make it great.
With costs starting at just $50/hr, your gathering is sure to be different,
affordable and fun!

Youllaueane\reuﬂcmmnﬂaxnwurm

Unique kids' birthday parties

Field trips for your class or organization
Educational seminars

Corporate meetings and team building

Book it Now! Back to Main Page

Resiliency Award

Helping America See Tomorrow (McDougall Communications)

Post-Pandemic Patient Your Patients' Psyches Have Changed. »
Psyches Have Changed. Has Your Practice? ]

‘Hao Your Practicet GET READY TO | Digiel Event for Optomerrists st SEE
RECISTER NOW SEE TOMORROW July 22 at 8 p.m EDT /S pm. PDT iy B Rt B
Thucaclay, July: 22 COMING JULY 2021

HES R E:/Sp.m. PT seeTomorrowNow.com GET READY TO »

Lot SEE TOMORROW G
= .5 E tr (3 vcrine COMING JULY 2021 N
| SeeTomorrowNow.com e A
v
GET READY TO SEE TOMORROW M CONTACT LEN"
COMING JULY 2021 | SeeTomorrowMNow.com ST 0T uT
®
Post-Pandemic Patient Psyches Have Changed. REGISTER NOW
Has Your Practice? July2zat8 p.m.ET/5 p.m. PT SEE TOMDRROW
o . @
Post-Pandemic Patient Psyches Have Changed.
Has Your Practice? July22at8p.m.ET/5p.m.PT SEE TOMORROW
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Small Budget Campaign

Dental Panel Discussion Series (First American Equipment Finance)

BANELISTS

b 11

Fiesramomcan | |
] i

Small Budget Campaign
Together Forward: Leveraging Content to Reach Stakeholders During Difficult Times (The Bonadio Group)

| Together Forward Core Services

We deliver a full spectrum of services curated to meet your
unique needs. We always go the extra mile and embrace a

forward-thinking approach in developing unique solutions
that solve our clients’ toughest business challenges.

TH
BONADIO :
GROUP —

Fraud & Forensics

i Accounting & Audit Information Risk Management

8  © Allthis © @B
& More

Annual Report
Fiscal Year 2021

5) "
® ® ST T

& Finance

technoloay,
bonadio.com

35

Pinnacle Program 2022.5.indd 35 @ 5/27/22 12:58 PM ‘ ‘



| ® C ||

FINALISTS

Small Budget Campaign

Innovation Square Lease Up (Brandmint)

L
UDEN
LIMITED = y ) Wt "I L\
L ' INNOVATION SQUARE - .,-'

Al

15 FILLING UP FAST!

AVALABLE

STUDENT LIVING
REIMAGINED

5575 FER PERSON

Small Budget Campaign

Bayou Burnin’ Buffalo Hot Sauce (Coast Professional Inc.)

WHERE LOUISIANA
MEETS NEW YORK
Cajun Hot Sauce
1.6 fluid oz (47ml)

@coastprofessional.com

=
=

Sales!
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Small Business Campaign

FINALISTS

RTMA/Soucier Design, Caleb Parker Cinema, Causewave Finger Lakes Youth Apprenticeship Program

- |

——

Small Business Campaign
The Green Cow Reopening (29 Design Studio)

FIND YOUR FIT
IN ADVANCED MANUFACTURING

Lol 3 |

START BUILDING
YOUR FUTURE, TODAY.

fyou're interested n setting yourself up fo a successful areer in
afield where you can startstrong and go far, but aren't exactly sure
what that looks like yet - the Finger Lakes Youth Apprenticeship
Programisforyou.

Our program adds to your high school's curiculum with critcal on-the-
Job training provided by alocal employer, t give you the experience
and nsight you need to make important lfe decisions

You'l lean the kill needed to secure jobs that have high-demand
while earning a paycheck in a safe, secure environment.

Leam more a FingerLakesYouthApprenticeship.org where you
can explore the many paths 0.2 job n the trades and apply foraspot
in the program.

Let's SolvetheSkilled
Trades Shortage

$15.00 / hour

8,000 hours

$25.00 / hour

B courses or 576 hours

Pinnacle Program 2022.5.indd 37
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Small Business Campaign

Innovation Square Conversion Campaign (Brandmint)

e

T BEDROOM 3
oy THREE B

LIMITED
SPACES! INNOVATION SQUARE
15 FILLING UP FRET!

DON'T MISS OUT!

AVAILABLE

DUNTY MG OLT OM LICKURY STLIBENT LI, APPLY Pt |

Lo . ]
IRl o0 Fempenson RITETM :5 Fer PERsON

Small Business Campaign

Rubino’s & Stoneyard Cannoli Cream Ale (Rubino’s Italian Foods)
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Small Business Campaign
Alerting the World to MADE: Mask-Associated Dry Eye (McDougall Communications)

Cammant B2 TIDBLTIEHSS S & &
[re— W
P e
O - »
[ r—— :
Pa— .
rbac tra cpoent 18, bubraay eut

I wyryiama of chy g ‘Wl dzas e cecar
st can s i

O s &

st ek (g P g e ol the
s o profoeged o

0 s 2

WAk {8 g

© e

e — %

© wie

i perogs tome ends of o {Emence)

O -

Btite st wih Terwembat Send
et

O -

Special Event
Dental Panel Discussion Series (First American Equipment Finance)

<\
DENTAL PANEL ﬂ E

B, phrs
- L
e, A,
W Tl AT st sl eab

RECRUITMENT & RETENTION

PARTNERSHIPS & AFFLIATIONS
KEY TAKEAWAYS

n Denta G

How to reach 2021 goals

Ater

TR o
{71V}

BECRUITMENT
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Special Event
CountryMax Halloween Pet Costume Contest

FUM WITH ALL KNDS OF PETS

Special Event

WCO Virtual Event on Myopia Management (McDougall Communications)

)
<)

Component #7: Virtual Event (JOINT)

« Hightlev
B

%ﬂo‘ Standard of Care to Treat ] oo
> 9. a9 Myopia Progression
b Bl IR -
) " Public Relations Action Plan ==
. —
Prepared by McDougall Communications Share relea
‘fi“ & Y S

““““““““

uuuu

) -&! !!!!! gd‘
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Tradeshow Marketing
Strategically Navigating the Challenges of COVID-19 for In-Person Events (Cerion Nanomaterials

qel o smhstel
precisely 03

ol
gtariol b
shauldntyow | "

Tradeshow Marketing
CareStream Virtual NDT
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Tradeshow Marketing
Adaptec Solutions/Forge Fair

/~ADAPT]|
SYNSFOLUTIO

TV & Radio Commercials
Canandaigua National Bank & Trust Wealth Management “A New Picture” (Flynn)
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TV & Radio Commercials

New Wave Energy Pizza Chef (Brandmint)

’
SAVEWITH

NEW
WAVE

NewWayveEnergy.com

TV & Radio Commercials
New Wave Energy (Brandmint)

e NEW WAVE
e Froercty Cmptinin

SAVE WITH
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FINALISTS

Video
YMCA Client Video (First American Equipment Finance)

Video
RTMA/Soucier Design, Caleb Parker Cinema, Causewave Finger Lakes Youth Apprenticeship Program

iy
FINGER LAKES

PROGRAM

44

‘ ‘ Pinnacle Program 2022.5.indd 44 @ 5/27/22 12:58PM‘ ‘



| ® C O ||

FINALISTS

Video

Rachel’s Success (Villa of Hope)

Video

Adaptec Solutions/Case Farms
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FIN

Video
Dick’s House of Sport Teaser Video (Flynn)

ALISTS

Website
Makeway Website

Let’s build
ture.

your"
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Website
Plum Life Website (Flynn)

plumie

o The advice you
E-d

Website
ITX Website

Generate value for your
customers with custom
software products.

‘What do you nead to pewer your next
breakthrough?

TR A IV I U VS ——)
sk s oAttt
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Website

Empowering People’s Independence Website

Website

Forsythe Jewelers Site (Brandmint)
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Website

The Strong Museum: museumofplay.org

Exhibits

Visit the Ultimate Play
Destination —

Exparisrce ssucaliaretrd kbergurarsbena hin 5 The
Siremg mussum. . ?

The $irong ts @ highly Inkeraciive, Solleé ione- bizsad
rrussLm doveted to tho histery and expla rathen of pioy.

Your Childhood i
Closar than Yau Thini.

b AR Bt
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Beth VanVliet
Past President/Vice President

Nikki Nisbet
President

Pete Barilla
Treasurer

Adrianna Switzer
Secretary

Desiree Chackal
VP Membership

Tracy Gay
VP Pinnacle Awards

Rose Cooper
VP Programming

Laura Meyers

VP Communications & PR/Secretary
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Maureen Lenehan
VP Research & Insights

Bob Burch
VP, Media Strategy & Analytics

Chris Stocking
VP, Content Strategy and Engagement

Diana Valenti
VP, UX and Technology

Special Thanks to

Brian Rapp and Tamara VanNostrand for all of
their support as key volunteers throughout the
year — we couldn’t do it without youl!

‘Thank You For Aﬂéﬁding the 2022 Pinnacle Awards

Want to get Involved?
- Visit us at ama-rochester.org and let us know how-we can plug you in.

Program design by David Wilson and updated by IDU Creative Services. 51
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Rochester’'s
Premier
comedy

Club!

Featuring today’s
A-list comedians!

* Corporate events,
holiday parties
& fundraisers

* Two spacious
showrooms

» State of the art
sound and
video system

* Over 2,000
parking spaces

FO||0W us at: 50 Carlson Rd.
y 1 Rochester, NY 14610

(585) ACOMEDY
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AMERICAN MARKETING
ASSOCIATION

The Essential Community for Marketers

No matter your degree of experience, the American Marketing Association is dedicated to empowering your
passion, drive and thirst for knowledge—expanding both what you know and who you know.

By becoming an AMA member, you will boost your own marketing knowledge while connecting with a
community of highly engaged, decision-making marketers.

e Membership Benefits

CERTIFICATION DISCOUNTS TO PROVE DOWNLOADABLE TOOLS

YOUR KNOWLEDGE AND RESOURCES

— —

Become a Professional Certified Marketer® and Access over 100 ready-to-use, downloadable tools
show you’re serious about your career. Members and templates in the AMA Marketer's Toolkit so you
save up to $200 off exam fees. can make quicker, smarter business decisions.
IN-PERSON NETWORKING EXCLUSIVE CONTENT AND RESEARCH FROM
AND LOCAL EVENTS TOP THOUGHT LEADERS @
— —

Connect with other marketers, build your network Stay on top of industry insights with a subscription
and get leadership perspectives. Your local AMA to award-winning Marketing News magazine and
chapter is a community where you can gain insight digital access to all AMA journals. Plus, you get
from peers and find volunteer opportunities. exclusive webcasts, articles, e-books and more.
BEST RATES FOR CONFERENCES DISCOUNTS ON PROMOTIONAL

AND TRAINING EVENTS PRODUCTS

— —

Save 20% or more on all national AMA training events. Get free shipping, great pricing and design help on
Connect with peers who understand your challenges promotional products purchased through The AMA
and leave ready to make an impact back at work. Shop powered by Consolidus

© Ready to Become an AMA Member?
visit AMA-ROCHESTER.ORG to get started.

/\gr
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PINNACLE AWARDS
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Visit ama-rochester.org

5/27/22

12:59 PM



