
Marke&ng	Your	Brand	on	YouTube	
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History	

•  Founded	in	2005	by	three	people	who	worked	at	
PayPal	
•  In	2006,	Google	acquired	the	company	for	$1	
billion	in	stock	
•  YouTube	is	esGmated	to	be	worth	around	$70	billion	
today	

•  Before	YouTube,	video	consumpGon	on	the	web	
was	virtually	non-existent	
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Digital	Video	
Viewership	
Over	Time	
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Video	Consump&on	Is	Becoming	Fragmented	

7	



8	



Marketers	are	star&ng	
to	realize	that	YouTube	
is	vital	to	the	media	mix	
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What	is	YouTube?	
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Reach.	
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Build.	 Engage.	
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Reach.	
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Reach.	
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Build.	



15	

Build.	
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Engage.	
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Engage.	



How	To	Fail	
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How	To	Fail	
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How	To	Fail	
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Quick	Tips	

Be	pracGcal	
Define	success	
Set	a	measurement	strategy	
Start	creaGng	

21	



Thank	You	
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