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You Roc! Congratulations to all the finalists and winners of 
this year’s AMA|Rochester Pinnacle Awards. Whether you win 
or not, we’re excited to recognize and celebrate the success 
of so many talented marketers in Rochester and beyond.
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Winners

Thank you to this year’s engaged and enthusiastic awards 
committee members. You got up early month after month, 
and really made it all happen. Without your support, this 
event would not be possible.

aWarDs coMMittee

Nikki Nisbet, Co-Chair

Brian Rapp, Co-Chair

Adam Wingate

Alexandra Hristodoulou

Alison Taylor

Emma Neatrour

Gina Godlewski

Gretchen McGrath

Greg Napierala

Heather Wohaska

Jill Duff

Kevin Beck

Samantha Dinitto

Stephanie Johnson

Vincent Detomaso

Zach Cedruly

tHank you
sMall buDGet caMPaiGn: for-Profit
catertraX | user reVieWs caMPaiGnGGGGGGGGG
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Winners

PresentinG sPonsor

We elevate students to make immediate and enduring 
contributions to organizations and the world through 
career-oriented experiences and our teaching and research, 
which integrate business, technology and design thinking. 
Find out more today at saunders.rit.edu

Print sPonsor

Pixos Print brings you the technical expertise of a top-quality 
digital printer. That’s the “Pixels” of our name. What makes 
us different is our “Ethos,” our character and credibility. 
Learn more at Pixosprint.com

MeDia sPonsor

HaPPy Hour sPonsor

Raise a glass to our friends at the Martino Flynn agency 
for sponsoring tonight’s happy hour and specialty cocktail, 
the “MFer.” Without cash sponsors, events like the Pinnacle 
Awards can’t happen. Thank you and enjoy!

aDDitional tHanks

All Occasions Catering Elizabeth Bennett

CGI Communications Michelle Anlyn

Kurt Brownell Photography Mike Braden, Mikaren Media

tHank you

sPecial eVent: not-for-Profit
McDouGall coMMunications | 
all eyes on core acaDeMy ‘17

sPecial eVent: for-Profit
branDtatorsHiP/roberts | 
boulterfest 125tH anniVersarysssssssss

GGGGGGGGG
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Winners

WenDy Mills
Wendy Mills joined the Spectrum team in May 2001 as a 
general assignment reporter. A Fairport High School graduate, 
Wendy returned home to her native Rochester after spending 
seven years in Atlanta, Georgia. In Atlanta, Wendy served 
as news reporter at WMLB 1170. Before that she was sports 
reporter for Georgia Public Television where she was honored 
with several awards including “Best Sports Programming.” 
Prior to her Rochester return, Wendy was a news anchor/
reporter for Gwinnett News & Entertainment Television.

You can now see Wendy reporting live on Spectrum News 
every weekday morning covering the many amazing stories 
in and around our community.

fun fact

“Wendy went to West Virginia 
university with a scholarship 
to play volleyball.”

 tHe eMcee
ABOUT

sPecial eVent: for-Profit
carestreaM HealtH | aPeritecH eVent 
in Genoa, italy

sPecial eVent: for-Profit
carestreaM HealtH | raDioloGy traDe sHoWGGGGGGGGG

GGGGGGGGG
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Winners

special thanks to the entire board of the aMa 
columbus chapter! 

this all-volunteer team committed many weekend 
hours to reviewing our entries, focusing on results 
and providing their thoughtful comments. 

sHelli WelcH
Shelli Welch is the Director, Operations at Portfolio Creative, 
LLC, the nation’s fastest growing staffing and recruiting agency 
specializing in the marketing and advertising industry. 

Mick PenninGton
Mick Pennington is Director of Business Development for Guide 
Technologies, a leading provider of Enterprise Software for 
Mid-Market manufacturers and distributors. 

Debra Pack
Debra Pack is the Marketing Manager at Columbus Metropolitan 
Library. She leads the organization’s digital and content 
marketing strategies; writes strategic messaging; leads the 
creative team and video strategy; manages the on-site print 
center; handles vendor relations and advertising, plus ensures 
all messaging is on brand and effective. 

Derik abbott
Derik Abbott is a Recruiter at Portfolio Creative, LLC. Derik 
specializes in connecting clients with the finest creative talent 
in all areas of design, writing, interactive, marketing, project 
management and more. 

kate oster
Kate is the Marketing Specialist at Budros, Ruhlin & Roe, a 
wealth management firm in Grandview. In addition to her work 
on the company’s rebranding and website launch, Kate oversees 
the social media accounts and plans client events. 

tHe JuDGes

PHotoGraPHy: not-for-Profit
Grant taylor PHotoGraPHy | 
HiGHMark blue Hen

PHotoGraPHy: not-for-Profit
Grant taylor PHotoGraPHy | 
Zoobilation 2017 tHe Will to tHriVeGGGGGGGGG

GGGGGGGGG
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Winners

cHristine allen
Christine Allen is the Assistant Director of Marketing at Franklin 
University where her main focus is marketing strategy. 

ryan baker
Ryan Baker began his accounting career as an accountant at 
Lockheed Martin in 2008. In 2013, he co-founded Upsourced 
Accounting, which has given him the opportunity to work with 
hundreds of small-business owners. 

braD GriffitH
Brad Griffith is President of Buckeye Interactive, the web 
strategy and engineering agency he started in 2009. 

laura leGGett
Laura Leggett is an Account Manager at Vital Companies. 
She joined the team in 2010 and wears many hats for the video 
production company. 

brian neWberry
Brian Newberry is the Vice President of Brand Leadership at 
Hart Associates, a results-driven advertising agency that serves 
clients across Ohio, the Midwest, and nationwide.  

sienna toMko
Sienna Tomko is an Account Supervisor at Fahlgren Mortine. 
Prior to joining Fahlgren Mortine, she served as a physician 
marketing specialist at Children’s National in Washington, DC 
and Nationwide Children’s Hospital in Columbus. 

crystal Vause
Crystal Vause is a Regional Account Director at The Shipyard. 
She has over 13 years of experience working on both the client 
and agency sides of the business. 

“ amazing visuals. Easy to follow and understand. Very detailed 
breakdown of strategy and results. Great job!”

tHe JuDGes

sMall business caMPaiGn: not-for-Profit
McDouGall coMMunications | Vision fulfilleD: 
introDucinG core

sMall business caMPaiGn: for-Profit
MakeWay | ProtecH ManufacturinG rubber 
eDGe sno PusHer caMPaiGnGGGGGGGGG

GGGGGGGGG
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Winners
of tHe year

BOARD MEMBER

taMara VannostranD
VP of coMMunications
Tam has become an invaluable and beloved member of 
the AMA | Rochester family. By some estimates, she has 
distributed hundreds of emails, sent thousands of tweets and 
posts, and written 100,000 lines of content. She has helped 
promote events and brought us technology we didn’t know 
existed. And she’s done all this without ever being paid a dime. 

A proud RIT grad, Tam loves Rochester so much she moved 
back to enjoy life downtown and kick off her career as a 
marketer at a local software company, CaterTrax. Tam enjoys 
the fastpaced environment of an in-house team and wearing 
many hats, from the technical to the creative. She specializes 
in communication with a strong writing background. She loves 
everything email from the copywriting, to design, to digging 
into the data. Tam has gained a lot of ground in her few years 
in the industry and is still learning. She invites any students 
or young professionals to have a cup of coffee (she has plenty 
of downtown places to recommend). She’s eager to pass 
along advice that’s helped her thrive in the marketing world.

b2c caMPaiGn: not-for-Profit
DiXon scHWabl | tHoMPson HealtHer 
aWareness caMPaiGn

b2c caMPaiGn: not-for-Profit
DiXon scHWabl | tHe Great neW york 
state fairsssssssss

GGGGGGGGG
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Winners

ARE YOU A

MarketinG
Pro?

then you should 
be an aMa member.
Whether you’re on the client side or at an agency, the 
American Marketing Association can help you network, 
learn and grow as a professional. You get access to 
exclusive online content, industry-specifi c publications, 
plus discounts on local events, including the Pinnacle 
Awards. For membership information and benefi ts, 
visit ama-rochester.org today.

b2c caMPaiGn: for-Profit
Martino flynn | Dick’s sPortinG GooDs 
“associates” caMPaiGnGGGGGGGGG
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You’re constantly thinking about your team. That’s 
why your business needs a proven health insurance 

partner to have your back—delivering the confidence 
that comes with 80 years of experience and acceptance 
at 98% of U.S. hospitals. Because when you’ve got a 

great game plan, everyone wins.

ExcellusforBusiness.com

FEAR.  
LESS.

Copyright © 2017, Excellus BlueCross BlueShield, a nonprofit independent  
licensee of the Blue Cross Blue Shield Association. All rights reserved. 
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why your business needs a proven health insurance 

partner to have your back—delivering the confidence 
that comes with 80 years of experience and acceptance 
at 98% of U.S. hospitals. Because when you’ve got a 

great game plan, everyone wins.

ExcellusforBusiness.com

FEAR.  
LESS.

Copyright © 2017, Excellus BlueCross BlueShield, a nonprofit independent  
licensee of the Blue Cross Blue Shield Association. All rights reserved. 

Winners

not-for-Profit 

eXcellus bluecross bluesHielD  
Between rising costs, legislation shifts, and jargon-packed communications, 
the health care industry isn’t easy to navigate. The C-suite, HR professionals, 
and small business owners don’t always feel confi dent selecting the right 
coverage. Excellus BCBS worked to cut through complexity. With 17 
educational content assets promoted via email, social, content syndication, 
and display, the upstate insurer achieved an 86.6% opt-in rate for direct 
communications, and 37 requests to speak with a rep.

Their goal was to transform perceptions of Excellus BCBS from insurer to 
health care partner that businesses can rely on 365 days a year—not just 
during Open Enrollment. How? With personalized thought leadership 
content for business leaders. Perhaps the most exciting result: there were 
1,536 content downloads in 2017, a 169% increase over the previous year. 
That’s a big increase and a big reason the Excellus B2B campaign wins 
Marketer of the Year.

Judge’s comments: “Well written entries. Clearly defi ned objectives 
and strategies. Great creative and design!”

Marketer
OF THE YEAR

b2b caMPaiGn: not-for-Profit
eXcellus bcbs | liVe fearless inteGrateD 
MarketinG caMPaiGnGGGGGGGGG
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Your wealthiest property owner requests an appointment 
to discuss her assessment. 

 You call in sick that day. 

 You prepare for a royal battle. 

 You calmly pull up the recent images of the property in question. 

NOT TO WORRY. 
Offer a cup of coffee and get right to it. 
When you have the assurance of recent, 
clear aerial imagery of the property showing: 

Size of building improvements 
and quality of construction 

New structures since the  
last appraisal 

Comparable imagery of 
the neighbors 

Agricultural use as appropriate

You don’t have to say much. 
The imagery does the talking for you.  
Enjoy your coffee. 

JOIN WEBCAST: HOW TO SOLVE COMMON 
ASSESSMENT CHALLENGES, 
visit www.eagleview.com/assessment-tips.
 

You calmly pull up the recent images You calmly pull up the recent images 

Winners

for-Profit 

carestreaM 
With strong entries and wins in multiple categories, Carestream demonstrated 
a focused appoach to growing business and getting results. One example was 
the RSNA tradeshow, which draws approximately 55,000 worldwide attendees 
each year. In addition to engaging existing customers, Carestream focused on 
collecting quality leads for new and existing products. 

Three impressive highlights of that initiative were: 

 •  Shrinking the booth size from 2016, with no customers 
or employees noticing.

 •  Exceeding appointment goal with 1,887 pre-registered appointments, 
13% increase from 1016.

 • Generating more leads—a 49% increase from 2016.

Results and improvements like that are why Carestream is our for-profi t 
Marketer of the Year.

Judge’s comments: “The description sounds amazing including coffee bar 
and live ultrasound demos. Submissions were well-prepared and presented 
with bullets and clear, compelling metrics.”

Marketer
OF THE YEAR

b2b caMPaiGn: for-Profit
tHe VerDi GrouP | eaGleVieW lenticular 
MailinG to taX assessors

b2b caMPaiGn: for-Profit
DiXon scHWabl | centurylink sMall business 
MarketinG caMPaiGn

sssssssss

GGGGGGGGG
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WinnersWinners

online aDVertisinG: for-Profit
Martino flynn | carestreaM HealtH’s 
MeDia Plan

Print aDVertisinG: for-Profit
l-tron corPoration | officer.coM anD lePn 
MaGaZine Print aD

DiGital MarketinG: not-for-Profit
eXcellus bcbs | liVe fearless b2b 
DiGital MarketinG

DiGital MarketinG: for-Profit
Martino flynn | MassMutual 2017 Gali 
DiGital Pilot

GGGGGGGGG

GGGGGGGGG GGGGGGGGG

GGGGGGGGG
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WinnersWinners

influencer MarketinG/bloG: for-Profit
DiXon scHWabl | iP.coM’s bloG

Website: not-for-Profit
MakeWay | GeVa tHeatre Website

Website: for-Profit
carestreaM HealtH | rsna 2017 lanDinG PaGe GGGGGGGGGGGGGGGGGG

GGGGGGGGG
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WinnersWinners

collateral: not-for-Profit
eXcellus bcbs | liVe fearless b2b collateral 

ViDeo: not-for-Profit
Myers creatiVe iMaGinG | 
connecteD for GooD ViDeo

ViDeo: for-Profit
first aMerican HealtHcare finance | 
HuManiZinG HealtHcare finance

GGGGGGGGG
GGGGGGGGG

GGGGGGGGG
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WinnersWinners

Direct Mail/Direct resPonse: for-Profit
tHe VerDi GrouP | eaGleVieW solar 
leaD Generation

Direct Mail/Direct resPonse: for-Profit
tHe VerDi GrouP| carestreaM cbct eXtreMity 
rooM MoDel

tV or raDio coMMercial: not-for-Profit
Mcc | DoWntoWn caMPus raDio

sssssssss

GGGGGGGGG
GGGGGGGGG
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WinnersWinners

Most iMProVeD tactic: for-Profit
catertraX | traininG caMPaiGn refresH

Most iMProVeD tactic: for-Profit
first aMerican eQuiPMent finance | 
Get tHe attention of an entire bank

social MeDia initiatiVe: not-for-Profit
DiXon scHWabl | rbc HeritaGe social 
MeDia cHannels

social MeDia initiatiVe: for-Profit
Helen & GertruDe | HoloGic Genius™ 
3D MaMMoGraPHy™ GGGGGGGGG

sssssssss

GGGGGGGGG

GGGGGGGGG
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Winners
 score aWarD

HIGHEST OVERALL

first aMerican eQuiPMent finance
Get tHe attention of an entire bank

“A well written entry, clearly defi ned objective 
and strategy. Great creative and design!”

“The CEO being approached at events about 
the change is fantastic. it sounds like it was 
an amazing success.”

out 
of50 50

Print Piece/PackaGinG: not-for-Profit
DiXon scHWabl | Mcc colleGe founDation 
2017 GolD star Gala eVent inVitation PackaGe

Print Piece/PackaGinG: for-Profit
ManninG & naPier | ProsPerGGGGGGGGG

GGGGGGGGG
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Winners

Most iMProVeD tactic: not-for-Profit
starbriDGe | annual rePort

Most iMProVeD tactic: for-Profit
carestreaM HealtH | aPeritecH eVent 
in Genoa, italy

aWarD
JUDGE’S FAVORITE

starbriDGe
annual rePort

“overall, great job on the improvements of the 
annual report. Personal stories are a great touch 
to the visual elements.”

“these results are amazing. It’s great to see such 
positive feedback directly from the readers. 
The changes are night-and-day an improvement 
from the original report. The drastic improvement 
on cost of production per report is nothing short 
of fantastic!”

GGGGGGGGG

sssssssss
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Winners

Most iMProVeD tactic: not-for-Profit
starbriDGe | annual rePort

Most iMProVeD tactic: for-Profit
carestreaM HealtH | aPeritecH eVent 
in Genoa, italy

aWarD
JUDGE’S FAVORITE

starbriDGe
annual rePort

“overall, great job on the improvements of the 
annual report. Personal stories are a great touch 
to the visual elements.”

“these results are amazing. It’s great to see such 
positive feedback directly from the readers. 
The changes are night-and-day an improvement 
from the original report. The drastic improvement 
on cost of production per report is nothing short 
of fantastic!”

GGGGGGGGG

sssssssss
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Winners
 score aWarD

HIGHEST OVERALL

first aMerican eQuiPMent finance
Get tHe attention of an entire bank

“A well written entry, clearly defi ned objective 
and strategy. Great creative and design!”

“The CEO being approached at events about 
the change is fantastic. it sounds like it was 
an amazing success.”

out 
of50 50

Print Piece/PackaGinG: not-for-Profit
DiXon scHWabl | Mcc colleGe founDation 
2017 GolD star Gala eVent inVitation PackaGe

Print Piece/PackaGinG: for-Profit
ManninG & naPier | ProsPerGGGGGGGGG

GGGGGGGGG
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WinnersWinners

Most iMProVeD tactic: for-Profit
catertraX | traininG caMPaiGn refresH

Most iMProVeD tactic: for-Profit
first aMerican eQuiPMent finance | 
Get tHe attention of an entire bank

social MeDia initiatiVe: not-for-Profit
DiXon scHWabl | rbc HeritaGe social 
MeDia cHannels

social MeDia initiatiVe: for-Profit
Helen & GertruDe | HoloGic Genius™ 
3D MaMMoGraPHy™ GGGGGGGGG

sssssssss

GGGGGGGGG

GGGGGGGGG
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WinnersWinners

Direct Mail/Direct resPonse: for-Profit
tHe VerDi GrouP | eaGleVieW solar 
leaD Generation

Direct Mail/Direct resPonse: for-Profit
tHe VerDi GrouP| carestreaM cbct eXtreMity 
rooM MoDel

tV or raDio coMMercial: not-for-Profit
Mcc | DoWntoWn caMPus raDio

sssssssss

GGGGGGGGG
GGGGGGGGG
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WinnersWinners

collateral: not-for-Profit
eXcellus bcbs | liVe fearless b2b collateral 

ViDeo: not-for-Profit
Myers creatiVe iMaGinG | 
connecteD for GooD ViDeo

ViDeo: for-Profit
first aMerican HealtHcare finance | 
HuManiZinG HealtHcare finance

GGGGGGGGG
GGGGGGGGG

GGGGGGGGG
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WinnersWinners

influencer MarketinG/bloG: for-Profit
DiXon scHWabl | iP.coM’s bloG

Website: not-for-Profit
MakeWay | GeVa tHeatre Website

Website: for-Profit
carestreaM HealtH | rsna 2017 lanDinG PaGe GGGGGGGGGGGGGGGGGG

GGGGGGGGG
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WinnersWinners

online aDVertisinG: for-Profit
Martino flynn | carestreaM HealtH’s 
MeDia Plan

Print aDVertisinG: for-Profit
l-tron corPoration | officer.coM anD lePn 
MaGaZine Print aD

DiGital MarketinG: not-for-Profit
eXcellus bcbs | liVe fearless b2b 
DiGital MarketinG

DiGital MarketinG: for-Profit
Martino flynn | MassMutual 2017 Gali 
DiGital Pilot

GGGGGGGGG

GGGGGGGGG GGGGGGGGG

GGGGGGGGG
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Your wealthiest property owner requests an appointment 
to discuss her assessment. 

 You call in sick that day. 

 You prepare for a royal battle. 

 You calmly pull up the recent images of the property in question. 

NOT TO WORRY. 
Offer a cup of coffee and get right to it. 
When you have the assurance of recent, 
clear aerial imagery of the property showing: 

Size of building improvements 
and quality of construction 

New structures since the  
last appraisal 

Comparable imagery of 
the neighbors 

Agricultural use as appropriate

You don’t have to say much. 
The imagery does the talking for you.  
Enjoy your coffee. 

JOIN WEBCAST: HOW TO SOLVE COMMON 
ASSESSMENT CHALLENGES, 
visit www.eagleview.com/assessment-tips.
 

You calmly pull up the recent images You calmly pull up the recent images 

Winners

for-Profit 

carestreaM 
With strong entries and wins in multiple categories, Carestream demonstrated 
a focused appoach to growing business and getting results. One example was 
the RSNA tradeshow, which draws approximately 55,000 worldwide attendees 
each year. In addition to engaging existing customers, Carestream focused on 
collecting quality leads for new and existing products. 

Three impressive highlights of that initiative were: 

 •  Shrinking the booth size from 2016, with no customers 
or employees noticing.

 •  Exceeding appointment goal with 1,887 pre-registered appointments, 
13% increase from 1016.

 • Generating more leads—a 49% increase from 2016.

Results and improvements like that are why Carestream is our for-profi t 
Marketer of the Year.

Judge’s comments: “The description sounds amazing including coffee bar 
and live ultrasound demos. Submissions were well-prepared and presented 
with bullets and clear, compelling metrics.”

Marketer
OF THE YEAR

b2b caMPaiGn: for-Profit
tHe VerDi GrouP | eaGleVieW lenticular 
MailinG to taX assessors

b2b caMPaiGn: for-Profit
DiXon scHWabl | centurylink sMall business 
MarketinG caMPaiGn

sssssssss

GGGGGGGGG
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You’re constantly thinking about your team. That’s 
why your business needs a proven health insurance 

partner to have your back—delivering the confidence 
that comes with 80 years of experience and acceptance 
at 98% of U.S. hospitals. Because when you’ve got a 

great game plan, everyone wins.

ExcellusforBusiness.com

FEAR.  
LESS.

Copyright © 2017, Excellus BlueCross BlueShield, a nonprofit independent  
licensee of the Blue Cross Blue Shield Association. All rights reserved. 
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LESS.
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Winners

not-for-Profit 

eXcellus bluecross bluesHielD  
Between rising costs, legislation shifts, and jargon-packed communications, 
the health care industry isn’t easy to navigate. The C-suite, HR professionals, 
and small business owners don’t always feel confi dent selecting the right 
coverage. Excellus BCBS worked to cut through complexity. With 17 
educational content assets promoted via email, social, content syndication, 
and display, the upstate insurer achieved an 86.6% opt-in rate for direct 
communications, and 37 requests to speak with a rep.

Their goal was to transform perceptions of Excellus BCBS from insurer to 
health care partner that businesses can rely on 365 days a year—not just 
during Open Enrollment. How? With personalized thought leadership 
content for business leaders. Perhaps the most exciting result: there were 
1,536 content downloads in 2017, a 169% increase over the previous year. 
That’s a big increase and a big reason the Excellus B2B campaign wins 
Marketer of the Year.

Judge’s comments: “Well written entries. Clearly defi ned objectives 
and strategies. Great creative and design!”

Marketer
OF THE YEAR

b2b caMPaiGn: not-for-Profit
eXcellus bcbs | liVe fearless inteGrateD 
MarketinG caMPaiGnGGGGGGGGG
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Winners

ARE YOU A

MarketinG
Pro?

then you should 
be an aMa member.
Whether you’re on the client side or at an agency, the 
American Marketing Association can help you network, 
learn and grow as a professional. You get access to 
exclusive online content, industry-specifi c publications, 
plus discounts on local events, including the Pinnacle 
Awards. For membership information and benefi ts, 
visit ama-rochester.org today.

b2c caMPaiGn: for-Profit
Martino flynn | Dick’s sPortinG GooDs 
“associates” caMPaiGnGGGGGGGGG
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Winners
of tHe year

BOARD MEMBER

taMara VannostranD
VP of coMMunications
Tam has become an invaluable and beloved member of 
the AMA | Rochester family. By some estimates, she has 
distributed hundreds of emails, sent thousands of tweets and 
posts, and written 100,000 lines of content. She has helped 
promote events and brought us technology we didn’t know 
existed. And she’s done all this without ever being paid a dime. 

A proud RIT grad, Tam loves Rochester so much she moved 
back to enjoy life downtown and kick off her career as a 
marketer at a local software company, CaterTrax. Tam enjoys 
the fastpaced environment of an in-house team and wearing 
many hats, from the technical to the creative. She specializes 
in communication with a strong writing background. She loves 
everything email from the copywriting, to design, to digging 
into the data. Tam has gained a lot of ground in her few years 
in the industry and is still learning. She invites any students 
or young professionals to have a cup of coffee (she has plenty 
of downtown places to recommend). She’s eager to pass 
along advice that’s helped her thrive in the marketing world.

b2c caMPaiGn: not-for-Profit
DiXon scHWabl | tHoMPson HealtHer 
aWareness caMPaiGn

b2c caMPaiGn: not-for-Profit
DiXon scHWabl | tHe Great neW york 
state fairsssssssss

GGGGGGGGG
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Winners

cHristine allen
Christine Allen is the Assistant Director of Marketing at Franklin 
University where her main focus is marketing strategy. 

ryan baker
Ryan Baker began his accounting career as an accountant at 
Lockheed Martin in 2008. In 2013, he co-founded Upsourced 
Accounting, which has given him the opportunity to work with 
hundreds of small-business owners. 

braD GriffitH
Brad Griffith is President of Buckeye Interactive, the web 
strategy and engineering agency he started in 2009. 

laura leGGett
Laura Leggett is an Account Manager at Vital Companies. 
She joined the team in 2010 and wears many hats for the video 
production company. 

brian neWberry
Brian Newberry is the Vice President of Brand Leadership at 
Hart Associates, a results-driven advertising agency that serves 
clients across Ohio, the Midwest, and nationwide.  

sienna toMko
Sienna Tomko is an Account Supervisor at Fahlgren Mortine. 
Prior to joining Fahlgren Mortine, she served as a physician 
marketing specialist at Children’s National in Washington, DC 
and Nationwide Children’s Hospital in Columbus. 

crystal Vause
Crystal Vause is a Regional Account Director at The Shipyard. 
She has over 13 years of experience working on both the client 
and agency sides of the business. 

“ amazing visuals. Easy to follow and understand. Very detailed 
breakdown of strategy and results. Great job!”

tHe JuDGes

sMall business caMPaiGn: not-for-Profit
McDouGall coMMunications | Vision fulfilleD: 
introDucinG core

sMall business caMPaiGn: for-Profit
MakeWay | ProtecH ManufacturinG rubber 
eDGe sno PusHer caMPaiGnGGGGGGGGG

GGGGGGGGG
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special thanks to the entire board of the aMa 
columbus chapter! 

this all-volunteer team committed many weekend 
hours to reviewing our entries, focusing on results 
and providing their thoughtful comments. 

sHelli WelcH
Shelli Welch is the Director, Operations at Portfolio Creative, 
LLC, the nation’s fastest growing staffing and recruiting agency 
specializing in the marketing and advertising industry. 

Mick PenninGton
Mick Pennington is Director of Business Development for Guide 
Technologies, a leading provider of Enterprise Software for 
Mid-Market manufacturers and distributors. 

Debra Pack
Debra Pack is the Marketing Manager at Columbus Metropolitan 
Library. She leads the organization’s digital and content 
marketing strategies; writes strategic messaging; leads the 
creative team and video strategy; manages the on-site print 
center; handles vendor relations and advertising, plus ensures 
all messaging is on brand and effective. 

Derik abbott
Derik Abbott is a Recruiter at Portfolio Creative, LLC. Derik 
specializes in connecting clients with the finest creative talent 
in all areas of design, writing, interactive, marketing, project 
management and more. 

kate oster
Kate is the Marketing Specialist at Budros, Ruhlin & Roe, a 
wealth management firm in Grandview. In addition to her work 
on the company’s rebranding and website launch, Kate oversees 
the social media accounts and plans client events. 

tHe JuDGes

PHotoGraPHy: not-for-Profit
Grant taylor PHotoGraPHy | 
HiGHMark blue Hen

PHotoGraPHy: not-for-Profit
Grant taylor PHotoGraPHy | 
Zoobilation 2017 tHe Will to tHriVeGGGGGGGGG

GGGGGGGGG
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WenDy Mills
Wendy Mills joined the Spectrum team in May 2001 as a 
general assignment reporter. A Fairport High School graduate, 
Wendy returned home to her native Rochester after spending 
seven years in Atlanta, Georgia. In Atlanta, Wendy served 
as news reporter at WMLB 1170. Before that she was sports 
reporter for Georgia Public Television where she was honored 
with several awards including “Best Sports Programming.” 
Prior to her Rochester return, Wendy was a news anchor/
reporter for Gwinnett News & Entertainment Television.

You can now see Wendy reporting live on Spectrum News 
every weekday morning covering the many amazing stories 
in and around our community.

fun fact

“Wendy went to West Virginia 
university with a scholarship 
to play volleyball.”

 tHe eMcee
ABOUT

sPecial eVent: for-Profit
carestreaM HealtH | aPeritecH eVent 
in Genoa, italy

sPecial eVent: for-Profit
carestreaM HealtH | raDioloGy traDe sHoWGGGGGGGGG

GGGGGGGGG
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PresentinG sPonsor

We elevate students to make immediate and enduring 
contributions to organizations and the world through 
career-oriented experiences and our teaching and research, 
which integrate business, technology and design thinking. 
Find out more today at saunders.rit.edu

Print sPonsor

Pixos Print brings you the technical expertise of a top-quality 
digital printer. That’s the “Pixels” of our name. What makes 
us different is our “Ethos,” our character and credibility. 
Learn more at Pixosprint.com

MeDia sPonsor

HaPPy Hour sPonsor

Raise a glass to our friends at the Martino Flynn agency 
for sponsoring tonight’s happy hour and specialty cocktail, 
the “MFer.” Without cash sponsors, events like the Pinnacle 
Awards can’t happen. Thank you and enjoy!

aDDitional tHanks

All Occasions Catering Elizabeth Bennett

CGI Communications Michelle Anlyn

Kurt Brownell Photography Mike Braden, Mikaren Media

tHank you

sPecial eVent: not-for-Profit
McDouGall coMMunications | 
all eyes on core acaDeMy ‘17

sPecial eVent: for-Profit
branDtatorsHiP/roberts | 
boulterfest 125tH anniVersarysssssssss

GGGGGGGGG
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Thank you to this year’s engaged and enthusiastic awards 
committee members. You got up early month after month, 
and really made it all happen. Without your support, this 
event would not be possible.

aWarDs coMMittee

Nikki Nisbet, Co-Chair

Brian Rapp, Co-Chair

Adam Wingate

Alexandra Hristodoulou

Alison Taylor

Emma Neatrour

Gina Godlewski

Gretchen McGrath

Greg Napierala

Heather Wohaska

Jill Duff

Kevin Beck

Samantha Dinitto

Stephanie Johnson

Vincent Detomaso

Zach Cedruly

tHank you
sMall buDGet caMPaiGn: for-Profit
catertraX | user reVieWs caMPaiGnGGGGGGGGG
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You Roc! Congratulations to all the finalists and winners of 
this year’s AMA|Rochester Pinnacle Awards. Whether you win 
or not, we’re excited to recognize and celebrate the success 
of so many talented marketers in Rochester and beyond.
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let’s Get social

Tag us: @aMarochester 
And use the hashtag: #resultsroc

WelcoMe
aMa | rocHester boarD of Directors

Rosanne Bellavia, President 

Alison Taylor, President Elect

Tracy Gay, Secretary

Christopher Piedici, Treasurer

JoAnn Linder, Immediate Past President

Kate Wilcox, Membership Chair

Erin DiVincenzo, Co-Programming Chair

Laurie Dwyer, Co-Programming Chair

Susan Sheppard, Co-Programming Chair

Tamara VanNostrand, Communications Chair

Russell McDonald, Collegiate Relations Chair

Cathy Rubino Hines, Sponsorship Chair

Zach Cedruly, Social Media Chair

Brian Rapp, Awards Chair

Nikki Nisbet, Awards Chair

Michael Reed, Website/Technology Chair 

Linda Flannery, Administrator

tHank you



M ay  1 7,  2 0 1 8

Pinnacle Awards
r e s u lt s  r o c


